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To experience a

personal touch

A few years ago Naomi Klein's No Logo bestseller made a huge impact when
it was first published. For all the little rebels within us, we appreciated its direct
attack on the corporate world. Its analysis of marketing brands was like a defiant
Sex Pistols concert. But perhaps the most important point emphasised was the
significance of brands and their manipulative subliminal culture.

Let's face it. We live in an environment surrounded by brands. Through
advertising and million dollar campaigns, we are constantly faced with brands -
whether we are driving our car down the highway past a huge Kit Kat chocolate
bar billboard or staring at a Kellog's cereal box during breakfast. All in all, we still
prefer to choose.

When we check in a hotel, it is for different reasons: convenient location,
appealing service, availability, costs or just because your secretary arranged
everything for you and you could care less.

But in the end, you do care for your comfort and for your demands. So you
check in your hotel expecting the best service - and when your host falls short
of your demands that's when all hell breaks loose. And so what about the brand?
Should you care?

According to Starwood, who has spent the past year working on defining their
eight hotel brands, they have realised that a hotel stay should be an experience.
And a unique one too. So the next time you step into a hotel property you should
identify it - or lets say feel it - without having to look at the brand logo outside.

In short, a hotel chain should operate with passion like other brands do it. You
step into a Virgin Megastore to purchase your latest U2 album, but once inside
you see a group of people huddling around a pop artist promoting a gig - and
then you grab a snack in their cafeteria. You board an airline - and while all you
want to do is get to your destination as anxiously as possible - you are greeted
warmly, given a pair of headphones that hooks up to a hundred TV channels
and the experience turns out to be extra special. And so for you now, that brand
means something.

It couldn’t be more simple than that now, could it? Since brands are a big part
of our lives and we love some of the experiences they give us, we have no choice
but to choose an experience we love.

Check out our Brand Awakening cover story (pg 40) this issue and let us hear
your point of view - email us at metravel@eim.ae.

Have a nice read and a great summer.

Maan Hamzi
Managing Editor
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Jam packed

| have just returnad to Dubai and 1 am You'll he giad fo know thaf we will ba
shocked at the number of new hotels that sddressing this isswe, among others,
are popping up like weeds around the city.

Althowgh I'm aware of the ha

| can't imagine there is a nead for 50 Septioct 2006 edition. You will read for
many five-star glz_ | think that hotel what the movers and shakers in
axecutives have gotten carried away with the hofel busimess have fo say
themseives and need to take a step back

and sariously rethink their plans.

Omar Kassab

Dubai, UAE

llice take off

Your Airline CED supplement in the last issue of ME Travel

was fantastic. As someone who works in the airline industry, |
have not seen such a compilation of informative and intelligent
interviews in any other publications. it is high time that a travel
magazine takes on this sorf of challenge and | commend you for
an excellent issue.

Thomas Spresls
Doha, Qatar

flight fight

Great job on your airline
suppiement. With sa
miany new and evolving
airlines in the region, it
was interesting to read
about the vision and mandate of each of these airlines. With so

much competition and potential in this sector, it is necessary for

people to understand where these airfines are coming from, and spﬂﬂ' fl‘] I'Itﬂil.j

where they intend to go in the coming years. I read with interast your piece on space towrism (Out of
Maya This World). It's a fascinating concept but unfortunately,
Bahrain it appears that only the rich will be able to indulge their

childhood fantasies for the time being. However, I'm hopeful
that one day these incredible projects will bacome more
accessible to the comman man.

Tim Enightly
London, UK

(ulture spot
I have lived in Sharjah for several years and | have seen its
quiat development in the shadow of Dubai. The authorities
hawe taken a sustainable approach to building up the
emirate and | think that in 10 years time it will be a thriving
towrist destination. while we do face many of the traffic

- problems similar to Dubai, its focus on familial and cultural
e S - experiences make it an ideal place to raise my children.
Raed Wehbe
Dubai, UAE
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[Hotels - Saudi Arabial

Prince Alwaleed acquires Falrmont
The United States Federal Trade
Commission has approved plans by
Saudi Prince Alwaleed bin Talal bin
Abdulaziz, Chairman of Kingdom
Holding Company to acquire Fairmont
Hotels and Resorts for 53.2 billian. In
January of this year, Kingdom Hotels
International announced that it will
acquire Fairmont Hotels & Resorts
for £3.9 billion, and it will merge

with Raffles of Singapore making the
combination agual to 55.5 billion.
The deal will give the Canadian

[Hotels - UAE]

Intelligent workout

The Matural Elements gymnasium at
Le Meridien Dubai has equipped its
gym with the Fitlinxz computer system,
adding an ‘intelligent' dimension to the
workout expariance.

Fitlinxx allows gym users to get
miaxzimum benefit from workowts by
acting like a personal trainer to motivate
members and monitor their programs,

08 Miiddle East Travel luly-Lonpst e

company two-thirds by affiliates of
Kingdom Hotels International and one-
third by Colony Capital Acquisitions
and they will acquire all of Fairmont's
outstanding common shares at a price
of £45 per share in cash.

"We are delighted at the combining of
Fairmont and Raffles, global leaders in
high guality hotels." said HRH Prince
Alwaleed bin Talal bin Abdulaziz
Alzaud. "This acquisition will expand
our global presence in the hotels

and resorts sector and reflects owr
commitment to seeking significant and
prominent investments."

coach them through workouts for better
tachnigue and track progress over time.
on all strength equipment in the gym,
Fitlinzx appears as an easy-to-read
towch-screen display that's attached

to each machine. For cardiovascular
equipment, each machine's existing
consobe is networked to Fitlineo. The

system can be accessed on workout-floor

kiosks, at the staff computer station, or
anytimefanywhare on the web.

[Hotels - Saudi Arabial

Top honouwrs for Ritz-Carlton

For the second year in a row, The Ritz-
Carlton Hotel Company has been ranked
first as the most prestigious brand by The
Lueury Instifute's Luxwry Brand Status
Index Surwey. The hotel company took
top honours over 18 other hospitality
corporations among consumers with a
meinimum nat worth of $750,0:00.

“We are especially pleased that we were
rated highest for superior quality and
making our customers feel special across
all of their experiences,” said Simon
Cooper, president and CED of The Ritz-
Carlton.

“It is a tribute to the commitment to our
guests from owr ladies and gentlemsan

at our hotels and resorts around the
wiarld,” he noted. The Luxury Institute is
an independent and objective research
institution. The institute provides a
portfofio of publications and research
that guide and educate high net-worth
individuals and the companies that cater
to them on trends, wealtthy consumer
rankings and ratings of luxury brands,
and best practices.

[Airlines - UAE]

Club Werld gets taste of First

British Airways is giving business class
travellers an opportunity to experience
its First cabin when travelling between
the WAE and Morth America Passengers

[Airlines — Survey]

Internet a must for paszengers

Global air travelers prefer airlines that
offer in-flight Internet connectivity
and even adjust their travel plans and
choice of airline to be on Internet-
connected flights, according to a
survey raleazed today by Connexion by
Boeing, a business unit of The Boeing
Company. The Connexion by Boeing
service, which launched commercially
in May 2004, is currently offered on
mofe than 180 routes daily worldwide
and is the only in-flight, high-speed
internet, data and entertainment
service available today. In an effort

to track service trends, Connexion by
Boeing teamed with Burke Research
fo conduct a global biannual study on

purchasing Club World tickets to the USsA
and Canada for travel before 15 Juna
2006 will get a free upgrade to First
befween London and the USA or Canada
in both directions. The upgrads can b=
confirmad at the time of booking and is
subject to availability. Commenting on
the offer, British Airways’ Manager for
the UWAE, Deborah Frampton, said, “It's
an excellent opportunity for our premium
customers to experience two distinctive
classes of trawel for the price of one. Club
world has experienced strong growth

in the WAE and many of the customers
are frequent flyers and Executive Club
members. British Airways offers daily
flights from Abu Dhabi to London and
twice daily from Dubai to London with
over 50 connecting flights a week to 22
destinations in Morth America.

customer satisfaction and loyalty. The
recent research findings confirm that
wa're on target to provide passengers
with the best in-flight connectivity
axperience possible, and to provide
airlines wikth new ways to differentiate
their brand and retain and attract new
customears, * said Laurette Kosliner,
president of Connexion by Boeing.

= The most recent study, which
focuses on the second half of 2005
and includes responses from nearky
3,200 participants® warldwide, shows
that in-flight Intermet is changing
traveler behavior: 83 per cent of those
surveyed said that the availability of
the Connexion by Boeing service will
hawve an impact on futwere travel plans
and their chaice of airline carrier.

[Airlines - France]

Moblie phones to be used on Alr France
planes

Im early 2007 &ir France will ba the first
airline to take delivery of a new A31S
equipped with Onair, an inflight system
which allows maobile phones to be used
on bpard without disrupting navigation.
Curing a six-month period from March
to September 2007 on services fo
Europe and Morth Africa, Air France

will carry out trials on this aircraft with
passengers, first of all by messaging
and emailing only, and then with sound.
Curing this phase, Air France will ask
passangers to give their opinion on this
facility by means of a guestionnaire,
which will be given to them during

the trip. The findings of this study will
decide whether the service will be
extended or not to other aircraft in the
fleet. This service will enable passangers
to receive and send calls and SMS'

on a mobile phone, receive and sand
emails on a laptop or PDA and access
the internet in WAR/imode. Leaflats

will ba distributed to passengers before
the flight {explaining the service, how

it functions, tariffs etc.) and flight
attendants will make announcements
during the flight. Patrick Roux, Head of
Marketing, said “Alr France has always
shared the full benefits of the latest
technology with its passengers, while
endeavouring to preserve the flight as a
haven of peace and welk-being.”
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[Real Estate - UAE]

Lagoons takes environmental route
Sama Dubai, the international real
astate investment and development arm
of Dubai Holding, has commenced the
construction of the Dhs 5 billion (51.3hi)
infrastructure works for The Lagoons,
its &5 million sguare metreDubai Creek
waterfront project located near the
heart of Dubai. The investment will cover
the cost of marine works, bridges, roads,
elevated roads and water treatment
facilities.

Sama Dubai intends to be a real

estate industry leader in the guality

of its projects and protection of the
environment. &ll the necessary measuras
are being taken to ensure the highest
standards are maintained throughout the

[Airlines - UAE]

Emirates lounges In Germany
Emirates has opened dedicated
lounges for its First and Business
Class passengers at both Munich and
Frankfurt airports. Emirates serves
both cities with double daily services to
and from Dubai. The opening of thesa
lounges coincides with the start of the
2006 FIFA World Cup.

The 620-square-metres lounge in
Munich can also be used by Gold
members of the airline"s frequent flyer
programme, Skywards. The Emirates
kounge is modelled on the carrier's
award-winning lounges at Dubai
International Airport, and is part of
Emirates” mubti-million imsestment
programme to install lounges at key
airports across its global network.
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course of construction. Comprehensive

research of the environment, through
extensive ervironmental impact

Emirates lounges boast a wide array of
passenger amenities including extensive
saating areas with a large number of
comfortable leather armchairs, and
flat-screen TVs situated throughout
showing the latest news and lifestyla
pregrammeas from a selection of global
channels. The lounge will also offer full
shower facilities. Germany is the third
Ewropean destination on the airline's
network to offer dedicated Emirates
Lounges, following the launch of similar
loamges at London Gatwick and Paris
Charles de Gaulle Airport and its own
dedicated lounge facilities in Mew York
JF and in cities across Australia and
Mew Zealand. Emirates flies two non-
stop flights each day between Munich
and Dubai, and Frankfurt and Dubai, with
marning and evening departures.

- _;-w.iﬁ. . -E'I

assessments, is being carried out in
coordination with Dubai Municipality and
the world Wide Fund for Mature.

[Real Estate - UAE]

Central Park Towers In Dubal
Falconcity of Wonders, an ambitious
falcon shaped tourist and recreational
city being set up within Dubailand, has
announced the launch of Central Park
Towers NY. Remodelled after the towers
surrounding Mew York City's world-
famous Central Park, the project will be
located at the base of the Falconcity of
wonders praject in the feet of the Falcon
beside the international cities such as
Rome, Venice Beirut, and India, and will
comprise a total of 24 towers made up
of residential, commercial and hotel
towers.

4f the centre of this project will be a
93.000-square-metre park to complate
the recreation of Mew York City's famous
Ccentral Park. Moreover, there will be 29
floors dedicated to parking, which will
be strategically lecated to ensure easy
access for residents and visitors.

[Travel - Middle East]

IATA serlous about safety

The International &ir Transport
Azsociation (IATA) recently honowred
Egypt for its leadarship in promoting
safety by incorporating the LATA
Operational Safety Audit (I054) into

its safety oversight programmes. The
association's 261 members, representing
o4 per cent of scheduled international
traffic, commended the Arab Civil Aviation
Commission for the resolution passed at
its recent General Assembdy urging its
sixtesn member states to reguire 10SA
registration for any carrier basad in their
territories or using their airports.

The IATA Annual General Meeting also
formally approved a resolution reguiring

that all IATA members be 1054 registerad.

&l new members of the association will

be required to pass 1054 before they join
and all existing members must confract
for an 1054 audit by the end of 2006 and
complete an awdit by the end of 2007 to

[Airlines - UAE]

Backseat comfartable

Etihad Airways’ premium gueasts flying
from Abu Dhabi to the United Kingdom
can now travel to their meetings in style.
The newly launched Efihad Chauffewr
sarvice entitles Diamond and Pearl Zone
Guests to a luxury limousine transfer
sarvice to or from their locations, when
they are arriving or departing from either
London Heathrow or Gatwick airports.
Plans are also underway to introduce the
sarvice to Manchester later this summer.
Luxury chauffeur services company
Chauffewrcar is fulfilling the transport
needs for Etihad™s top-tier guests by
providing prestigious margues, including
the BMW T series and Mercedes S Class
for iamond guests, and Mercedes E
Class and Volvo 580 for Pear| guests.

[Airlines - Qatar]

Gatar Alrways grabs 3 Freddies

Gatar Airways Privilege Club is riding on
the crest of a wave by winning a clutch
of prizes at the annual Freddie awards
held in Los Angeles. Among a gathering

[Airlines - Qatar]

Gatar eodeshares to US routes

Qatar Airways is taking its first steps
inta the US market through transatlantic
codezhare services with partner German
carrier Lufthansa.

Starting June 1si, Doha-based

Catar Airways applied its QR code

an flights operated by Lufthansa
betwean Germany and four US points

- Houston, Mew York JFK, Newark

and Washington. Datar Airways’ new

[in Track

of airline indwstry
professionals, Qatar
Afrways came up trumps

- with three distinct awards,
named after the late

I British aviation pioneer Sir
| Freddie Laker.

The awards recognise

the world's best travel
loyalty programmes in

the aviation and hotel
industries as voted

by frequent travellers
worldwide. Qatar Airways’ Privilege Club
won awards for the Best Elite Lewvel,
Best Website and Best Bonus Promotion
during 2005%. In addition, Privilege Club
was named among the top five in a
number of other categories.

codeshare destination will strengthen
a relationzhip with Lufthansa that has
been in place for many years. Both
airfines currently codashare on flights
between Doha and Frankfurt, a route
operated by the two carriers. Qatar
Airways also applies its OR code on
flight= operated by Lufthansa between
Frankfurt and Geneva, as well as Munich
and Genawa. In addition, Lufthansa
applies its LH code on Qatar Airways’
flights between Doha and Munich.




[Real Estate - UAE]

High design cemes te Dubal

Galadari Inwestment office announced
an exclusive collaboration with Yoo,

a design company owned by Philippe
Starck and John Hitchcoz, to develop
residential properties in Dubai.

o0 will provide complete concept
design for the interiors of G-Tower,
Galadari*s's premium residential
development.

Philippe Starck will design all the
apartments, amenity spaces and pool
area in the tower. The G-Tower and YOO
by Starck is the first branded residential
tower in the region.

Dubai will join international cities

that boast YOO-dezigned properties,
including London, Sydnay, Buenos
Aries, Hong Kong, Mew York, Toronta,
Copenhagen and Miami.

YO0 is & collaboration of the experience
of designer Philippe Starck matched
with developer John Hitchoox. Projects
are designed and marketed with
development partners and investors.

I il et Trad -

[Airlines - UAE]

out of West Africa

Emirates is further extending its network
of flights to West Africa, bringing the
growth market closer to Dubai. Effective
&th June, the airline will introduce one
extra flight per week to its recently
launched Abidjan operation. With this
addition, the Dubai-based carrier's
presence imto the hvorian city will grow
to a total of five weekly flights; operated
ewvery Tuesday, Wednesday, Thursday,
Friday and Sunday. The aircraft will be
equipped to offer 12 First, 42 Business
and 183 Economy class seats, along with
17 tonnes of cargo capacity.

The additional capacity is forecasted fo
benafit ivorian traders of coffee, cocoa
beans, and palm oil to further their trade
in the Middle East. Far East and Europe.

it will also cater to the increasing
demand from neighbouring West african
countries like Mali, Miger, Burkina Faso
and Republic of Guinea. Emirates is
fortifying its presence in West Africa and
positioning itself as a strong partner for
the regions trade-oriented economy,
with flights from Dubai to three
countries in the region, Nigeria, Ghana
and Cote d'ivaire.

[Raal Estate - UAE]

Island Fever

Abu Dhabi's Towrism Development and Investment Company (TDIC} which is
overseeing the mixed-use development of Saadiyat Island, which lies just 500
metres offshore the UAE's capital city, has pledged to protect archaeological sites

uncovered on the island.

Saadiyat Island is being developed in three phases to transform the unique 27
square kilometre natural asset into a strategic international tourism destination.
“Ower 20 archasological sites have been identified on Saadivat island, most of them
concentrated in two groups on rocky cutcrops and dating back to the late Islamic
period, over the last few hundred years,” explained Mubarak Al Muhairi, Director
General of Abu habi Tourism Authority (ADTA) and Managing Director of TDIC.
“The discoveries include fireplaces, the remains of small buildings and scatters of
pottery and seashells which give an indication of the way of life of fermer Saadiyat

imhabitants.™

[Real Estate - UAE]

Hew pearl in town

Albu Dhabi is to get a new contemporary
five-star coastal landmark. The Emirates
Pearl is a joint venture project between
Towrism Development and Investment
Company (TOKC), the company charged
with leweraging the tourism assets

of the Abu Dhabi Tourism &uthority
(ADTA), and the atlas Group, a leading
telecommunications company in the
UAE. The hotel and sarviced apartment
resort, including 240 metre-high tower,
will be built at & cost of Dhs 500 million
(%136mi} on the capital's Khalidiya coast,
oppasite the prestigious seven-star
Emirates Palace Hotel

Thie tower, which houses 352 spacious
rooms and suites and 104 hexurious|y
furnished apartments all with balconies
and Gulf wiews, sifs on a 22-metre high,
fiwe-storey podium which features

a 20-metre high atrium with five
restawrants, service centres, offices, a
gym, hair salon, spa, meeting roosms,
business centre and shops. Serviced
apartments are a mix of one, two and
three-bedroom unit=s

The resort will also have a private
penthouse complate with helipad and two
Presidential suites with thair own private
entrance, swimming pool, meeting reoms
and lounges. Executive floor guests will
benefit from an indoor swimming pool,

[Tourism - Middle East]

Austria charms Arab travellers

& recent study states that Austrian
managers are some of the most
charming contributors to globalisation.
it is thought that not only are they
efficient and innowative but they are
excaptional in relationship management
and it appears this is attributed to their
‘austrian charm®.

"This is our special way of dealing with
people,” says Arthur Dberascher, head
of austrian Mational Tourist Office.
"after all, this is what we have learned
in the course of our history as a country
with many different peoples. Itis a
quality we automatically absorb=.
Likewise, the Arabs hawve their own
special way of putting people at ease
and showing thair haspitality. it is very
common for Arabs to share a convivial
conversation with someone thy have
just met atthough they may not ba in

the mood for them. in the Arab waorld,
this is called mojamalah - to tell a
person something that makes him or
her happy, even though it might not be
entirely true

It is such respect and consideration
for fellow human baings, giving them
precious time by listening and sharing
moments of each other's lives that
define mojamalah and Austrian charm.
The austrian tourist board is looking
to include swch charm in its future
offerings. it is being helped by the
University of Cologne that has
established a separate faculty to study
charm and how it can enhance service
gt customer level. But how can service
be taught to comprise professienalism
as well as charm? "We shall soon be
starting & research project to deal with
this question so that eventually we shall
have the tools to plan holidays that are
full of "Charm',™ answers Oberascher.

[Cruisimg - UAE]

Dubal sets sall

An increased demand in tourism
interest from Ewropean and Far Eastern
visitors will soon see a greater number
of cruise ships moving through Dubai.
A senior official of SNTTA Emir Tours,

a membear of the Dubai bazed Liberty
Investment Company, said that workd-
class facilities, liberal environment and
a diversity of attractions have all helped
in positioning Dubai in the Ewropean
market as a leading port of call for
major cruise liners operating ouwt of
Europe.

“Tourists are extremely keen about
enhancing their cruise ship experience
by seeking destinations that are
exceptionally safe, warm & friendly

and offer a good mixz of culture and
heritage,” explained Jyoti Panchmatia,
General Manager of SNTTA Emir Tours.
“Dubai has all thoese elements and
more. At the same time, it offers a
blend of modernity and tradition,
making it an exofic destination for
international travellers." According to
2005 estimates from Dubai Tourism and
Commerce Marketing estimates, 12,000
visitors arrived at the Dubai Cruise
Terminal last year making it the biggest
port of call for internatiznal cruise ships
in the Middle East.
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[Courier - UAE]

E for Express

United Parcel Service is streamlining
the delivery process for imported goods
through the Dubai customs' e-clearance
system. Saving valuable transit time by
automating the clearance process, the
new system enables goods being shipped
to the UAE to be processed ewven before
they touch down in Dubai.

In the previous cusboms environment,
UPs officials would take paperwork by
hand to the Cargo Village and queus

for a hand-typead bill of entry. With the
a-clearance system designed especially
for express couriers such as UPS, the
company can now input the information
required by customs directly into the
a-clearance system for online approval.
“The UPS system enables us to have

a manifest that details exactly which
shipments are on each flight, 50 we can
fiterally clear these items for delivery
before they touch down in the UAE. We
can print our own commercial invaicas

I Widdbe East Trawel haly gL s

[Technology - Middle East]

Lean mean sereen machine

Middle Eastern airports are set to see new American
technology which promises to dramatically enhance the
passanger security screening process at airports. Tha
nawly developed SmartCheck Personneal Screening System
uses X-ray technology to detect any objects, metallic

or non-metallic, concealed under a person's clothing by
reflecting an ¥-ray beam from a passenger to a detector
to create a photo-like image that is easy to interpret and
understand.

The system's software incorporates algorithms that ensure
only an outfine of a person’s body is displayed to eliminate
privacy concerns. The result is a safe personnel screening
system that ensures a person’s privacy while providing

an effective screening process for identifying weapons,
explosives, dregs and other illegal substances in high-
threat environments.

The system fits within standard doorways and is far less
intrusive and time consuming than a pat down search.
American Science and Engineering (AS&E), developers

of the new system, say that the device could make the
intrusive and time-consuming pat-down searches obsolate.
“with this system as a primary screening method there
should be little nead to resolve false alarms with a
secondary inspection, thereby improving the efficiency of
the screening process,” explained Anthony Fabiano, CEQ
of AS&E. The system was showcased at Airport Build and
Supply Exhibition which took place in Dubai in June.

Steal deals
[Hotel Summer Offars]
Ritr-Carlten Dubal

The Ritz-Carlton, Dubai is offering

a deluxe room for dhsB2%5 per night
for a single or double ocoupancy.
Altermatively, pay 50 extra on the
room rate and stay in a Deluze Suite
for Dhs 1235 per room per naght. (valid
uniil 31 Avgust, 2006}

Merldlen Al Agah

Le Meridien Al Agah, is offering a
welcome respite from city life with
rates starting from just Dhs 299 (S81)
per person per night. 52t against the
maijestic Hajjar mountain range, the
resort provides an unparallelad leveal
of service as well as first rate dining
and leisure facilities. Guests who take
advantage of this special offer - which

and bills of antry, which not only
eliminatas the gueuing process, but also
means that customers get their goods
faster” said John Tansey, the company's
UAE-based general manager.

With anline a-clearance system, the
courier company now has a database

of all shipments with electronic bills of
entry in case any clarification is required
at a later date.

is walid until September 15, 2006 - will
al=zo receive complimentary breakfast
in addition to a meal at Views
restaurant.

intercontinental Resert and Spa

M zaar

Lebanon's InterContinental Mountain
Resort and Spa Mzaar, lecated just an
howr's drive from Beinut, is offering
three special surmmer escape packages
to choose from, incleding a 5-night
complete rejuvenation package and a
ons-weak ‘Discover Lebanon® sight-
saging holiday.

The Mzaar Mountain Summear Vacation
Packages range from 5-nights to

1 month, with guests recaiving
accommodation with full Mzaar
breakfast, daily kench or dinmer in one
of the resort's eleven restaurants, daily
fresh fruits and hot beverage service
and complimentary airport transfers.
Valid until the end of September.

intercontinental Dubal

Far the fantastic price of only

Dhs 210 (excheding taxes) stay at
Intercontinantal Dubai and take
advantage of all the great facilities

it has to offer to relax and unwind
incheding 7 restaurants, 3 bars. a
traditional Arabian Dhow, a Cake
shop, 24 howr |eisure facilifies and
musch mors! Open to 2ll WAE and
Datar residents until 21st August this
package offers the perfect opportunity
to relax and enjoy with loved ones.

Other deals

[Airlines - International]
Children vacation for Free

This summer British Airways Holidays
is offering a chance for famifies to save

On Track :

money when they travel to exclusive
British Airways online destinations in
the UK, Eurcpe, Canada and the UsA.
The offer enables two adults to trawvel
to a destination of their choica from
the bacom list and have their two
children stay with them for free.

[Car Rental - Oman]

Suftan of the road

Up until July 15th, travellers to Oman
who lease a vehicle from the Oman
page of the Thrifty Car Rental website
(wwrecthrifty.coml will receive a 10 per

cent discount on economy, compact,
mid-size and full-size cars. Thoss
wishing to explore the country's
famious mountainous and desert
terrain will benefit from a discount of
20 per cent upon renting a full-size
4x4 vehicle.

Thrifty has also announced
enhancement of their rental fleet
which now featuras a full ine of
vehicles, including Honda Accond,
Missan Patrol and Toyota Landcruiser,
all of which will be accessible o
visitors to Oman.

“With temperatures soaring across
the region, Oman, with its pristine
beaches, rugged coastline and
fascinating cultwral heritage is able
to offer the perfect antidote for thoss
wishing to ‘escape” for a few days."
said ljtaba Yasin, Thrifty's Oman
manager.

“What's more, our excellent offer on
A4¥4s will enable visitors to enjoy - or
perhaps endure - some exhilarating
off-road driving throwgh the country's




LReal Estate - UALT -

“Grand entranie : i ' =

ET& Star, aleading property develager in the WAE, has partnerad with Abu Dhabi Commercial Bank (ADCE) taaffer an
attractive limited period promotion for the newly launched “The Grandeur Residences™ at the Palm Jumeriah Crescent
LCusiomers can take advantage of a special intersst 99 par cent for siz months, for loans booked du

promotion that runs titl April 158h, 2008, thersafter the rate will sutomatically revert 2o the bank’s standard variable rate.

[MICE - UAE]

pubal bidding for eonferences and conventions up to 2020
After the With Dubai now hosting many international meetings,
the Dubai Convention Bureau, Dubai Tourism and Commerce
Marketing and the UK-based Janet Sealy Partnership are
marketing Dubai in Ewrope as a leading associations destination
and are continuing to bid for global conferences and conventions
until 2020 which demonstrates that the emirate can host
congresses and conferences of all sizes from a few hundrad

to several thousand delegates and win bids against more
established worldwide destinations.

Awzdh Seghayer &l Ketbi, director of the DCB, said: “We have
succeaded in promoting Dubai as an events destination as

well as in the incentives market. We are preparing oursehmas

to secure enough business for the futwre. Working with J5P

will contribute towards achieving our goals. We are bidding for
conferences and conventions until the year 2020 baaring in
mind the infrastructure and facilities that the emirate will gain
during this perigd.”

The DTCW anncunced the DCE in March 2003 to meet the
growing demand of the MICE industry and to promote the
emirate as an international business tourism destination. DCB
supparts Dubai's convention hotels and venues by marketing
their facilities regionally and internationally and bids on behalf
of Dubai for international events. The bureau is targeting
750,000 additional guest nights from the international rotating
meetings market by 2008, generating cumulative revenues for
Dubai's hotels in excess of 5200 million.
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[Airport Hotels - GCC]

Yo! We dig this place!

Yotel, the world's most unigue hotel, has
officially confirmed that it will open its
first two hotels at London Heathrow and
London Gatwick in mid 2006, following
a major investment by Kuwaiti based
IF& Hotels & Resorts, a subsidiary of
international Financial Advisors.

The long awaited Yotel concept will

be developed throughowt the world in
prime city centre and airport locations.
Yotel was created by Yol founder
Simon Wosdraffe and votel CEQ Gerard
Greene, who were seeking to develop

a product that offered low cost luzury
accommodation. The idea for Yobel

was conceived by Simon, who decided
to translate the language of luxury
airfine travel inte a small capsule-styla
hotel which Gerard evolved into today's
reality.

After three years of developmeant, thay
hawve announced the first sites, and
proffered “the delivery of luzury at a
low cost™, which they say reguires a

guantum beap in thinking and design.
The ¥otel concept uses the language of
airline travel and offers a business class
exparience for less than $120 a night.
Designed by Priestman Goode, who have
helped Airbus define the interior of the
A380, the ‘cabinz’ are 10 metar squara
and feature rotating double beds, techno
walls, sophisticated lighting, pull down
desks, monsoon shower, flat screen

TW and wi-fi access. Cabins can be

booked in blecks of fowr hours enabling
defayed and transfer passangers to relax
privately in a hotel environment.
However, the most advanced elament of
votel is its windows, which will face ontao
the corrider creating a “street™, while at
the same time providing completa light
and privacy at the guest's wishes. This
will allow Yotel to cpen in tricky central
city locations, airports, rail hubs and
even underground.

[Real Estate - UAE]

Living in the clty

Abu Dhabi Commercial Bank and the llyas
& Mustafa Galadari Group have this week
agreed to arrangements whereby buyers
of both residential and commercial units
within the City of Arabia will be eligible
for mortgage keans from the bank. This
attractive scheme is available primarily

for customers resident inthe WAE and
covers the wide specbrum of offerings
within the City of Arabia. For residential
maorfgages the schems allows a maximum
90 loan over a 25 year loan period,
whereas the loans for the commerical
units, {offices), allows a maximum of 70
lnan value.

The City of Arabia is located in the heart

of Dubailand and covers 20 million sg
feet of land, hosting the worlds largest
shopping Mall, the Mall of Arabia, tha
unigue theme attraction, The Restless
FPlanet as well as 34 residential,
commerical and mixed use tower blocks;
in addition to the Wadi Walk. Construction
has already bagun on the project with
piling underaay for the Mall of Arabia.



Travel and trade

Tourists of afl sorts directly consume
goods and services. Pleasure seekers
purchase resort accommodations,
entertainment tickets, souvenirs

and food, some of which need to be
imported. Business wisitors may be
negotiating sales or purchase of goods
o services or may be setting up joint
ventures. Government agants may be
negotiating bilateral or multilateral

trade agreements. Thus travel may lead
to increased international trade.
Similarly, when there is trade between
two countries in physical goods or
services, there will be even more
business travel betweaen two countries.
Business people may return for leisure
PUrPOSES
or taks the
families to
visit
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countries where they do
business.

Towrism receipts mot only
provide foreign exchange
earnings but also contribute to
trade diversification, stabilise
the fereign currency receipts,
and provide a cushion against
the instabifity of merchandise
exports. The benefits accrued
from tourizm may however partly be
negated by 'leakage’.

The glebalisation of towrism has
seemingly produced a downside effect
for developing countries, which risk
greater leakage through marginalisation
by the creation of industry
conglomearates in most advanced
nations. The benefits of liberalisation
are being threatened by the potential
for anticompetitive practices of a few
dominant towrism suppliers in workd
tourism mariket.

Az a service industry, tourism is subject

to international trade negotiations
and agreements and the effective

implementation of provisions.

Increasing participation of
developing countries

and progressive
liberalisation provide

an appropriate

framework for

deweloping countries
to request specific commitments from
advanced countries to support the
economic and social viability of their
tourism industry.

The developing countries should
therefore step up their participation

in international agreements by
strengthening their negotiation skills
and making more objective analysis

of their national problems. Particular
attention shouwld be paid to the
prevention of predatory behaviour with
anticompatitive practices by dominant
integrated suppliers in the originating
markets.

At the same time, they should try

to create adequate framework for
environmental sustainability of towrism
and presarvation of domestic cultural
heritage. Other domestic policy
reforms should include easing domestic
regulations, enlarging market access,
human resource development and
investmeant in towrism infrastructure.

Habibullzah Khan Iz associate professer
at Unlversitas 21 Glabal's
Graduate School of Business

[Exhibitions - UK]

Change will do you goad

Mever bafore has the travel and
tourism industry been faced with

such relentless upheaval, change and
development, claimed Fiona Jeffary,
managing directoer of World Travel
Market.

“Change is now a permanant part of
our lives, moving faster almast every
day™, said Ms_ Jeffery. “Mo one can
manage a business without being

able to anticipate where trends and
developments will lead us in the future™
“all of us need to be more flexible, more
in tune with the latest thinking if we are
to retain and axpand business.

“World Travel Market is changing

foo, to reflect new initiatives, themes
and concepts that will help industry
professionals to ride the rollercoaster
of the next few years.”

She said that this year's will provide
the latest market intelligence on
industry trends and hot topics. A total
of 202 destinations and over 48,000
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professionals are expected to attend.
Hew WTM initiatives tracking trends
and innowation likely to shape the
future include a new online facility for

delegates, a unigue travel technology
show, major sector emphasis on airlines
and hotels, space tourism and focus on
one of the most important new sectors
swaeaping the world - health, spa and
wellnass tourism.

"World Travel Market is a barometer

of those forces that are constantly
changing the way we think and how

we respond to customer demand,

their lifestyles, differing maoods and
preferences, ages, health and vitality,”
commented Jefirey.

“almost everything that is attering

the way we live our lives is an

essential transforming dynamic in the
development of international travel and
tourism.

=1t iz for this reason that world Trawvel
Market changes each time and wihy

na ane can afford to miss out on the
business opportunities available at this
year's event.”

world Travel Market takes place on

Movember 6-9, 2006 at ExCeL in
London.

[Hetels - UAE]

Ahoy Captaln!

The Dhow Palace Hotel is now open

for business. The new five-star hotel
lzcated in the heart of Bur Dubai's
commercial district with proximity

to the airport, World Trade Centre,
BurJuman Shopping Mall, has done its
soft opening and is ready to receive
guests.

As the name suggests, the Dhow is
traditional in roots, value and hospitality
yet. non traditional and uncomventional
in a lot of other ideas and ideals.

The hotel with ship theme has 282
luwurious guest rooms which includes
Commaodere and Captain Suites. Each
reom is equipped with a plasma TV,
interactive entertainment facilities,
high speed internet, in room safes and
international direct dial telephones. The
Deluxe rooms, on the other hand are
designed and furbished in traditional
Arabric theme.

The property has many outlets in which
you can enjoy authentic foods. For the
time being, only the Docklands, an all

i
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day international dining restawrant,
the Queens Quays, a bar lounge and

the Anchor café are open for business.
Saveral other theme restaurants are

scheduled to open soon such as a
Lebanese, an Italian, an Indian and a

LI RETTIT
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Southeast Asian seafood spacialty
restaurant. In addition to this, there
will be a steak house and a Fidels cigar
lounge.

The hotel also boasts a multi use
ballroom for up to 500 guests.
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[Yachts - GCC]

Golng topless

western Marine has rolled a new cool
and sporty yacht, the Aicon 72. The
Aicon brand is new to the GCC markeat
and the success which western Marine
has achiewed by selling 2 Aicon 565 has
prompted the new-born to be released.
The &icon 72 Open is the first model

of this line It is a concentration of
technology, design and practicality,
starting with the exterior lines that
recall recent Aicon productions.

it is distinguished by an innovative
aversized porthole located directly at
the master cabin.

This model is eguipped with a rooftop
that can be electronically opened; it has
large windows and a door in crystal that
closes the space entirely astern.
Turning into the interion, there is a living
room in front of which there is a fully
equipped bar. Behind the bar there is

a staircase that leads down into the
lower bridge to the spacious and very
functional kitchen area. Total privacy

is guaranteed in the sleaping quarters

20 Middle East Tra

[Security - UAE]

Tourist Trust

Dubai Police has established a
specialized department to deal with
concerns or problems of tourists. Dubai
Police's Tourist Security Department
was established in 2001, especially

to cater to the tourism sector. “The
main goal of the program is to provide
fast services for a tourist to save
money and time because a tourist's
time is very precious,” said Captain
Abduliah Al Shamsi, Head of Tourism
Coordination Section at the Touwrist
Security Department. Captain &l
Shamsi said the department has
initiated a number of programmes and
wrgad other concarned departments
to do the same by coordinating with
them. The department has provided a
24-hour toll-free number and tourists
can call about lost items, the kecation
of certain places, misbehaviour or
misunderstandings. Tourists can

also contact the department at: ts@®
dubaipolice.govas.

located in the lower bridge. Back on the
main deck which bkoasts a spectacular
view for clear navigation, the steering
compartment is eguipped with the most

modern electronic instrumeants.

The overall length of the Aicon 72 is 23
metres. Maximum speed is close to 38

Enots while cruising speed is 33 knots.
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TRAVEL AMD THE MIDDLE EAST gutiook for 2016, Does WTTC naot see increasing citizen wealth; which seems
The WTTC (World Travel & Tourism much change in inbound markets - certain in the oil-based economies, but
Council, the private sector competitor which are currently sluggish? surely Egypl, Lebanon, Palestine, Syria,
to the world Tourism Organisation) says and it expects faster growth for etc, will become poorer, partly because
the travel business in the Middle East outbound. That could be based on
will be worth US4148bn this year - 4 per
cent up. FORECAST MIDDLE EAST TRAVEL PROFILE
T (H G E " UUR i n ,I:I {This measure should include all

of that comcomitant increase in their

elemants of trawel, not just inbound 2016 2006
and outbound, but investment and such Item USSON | AAGR*.%| Sharet | USSon |Growth: Shar%
iterns as the cost of purchasing the S = 3 T i
tyres on a rental car We have restated i A
some descriptions used by WTTC to Personal travel spend 93 55 | 32 az 48 @5
make them closer to norms in the Business bravel spend 28 L6 0.2 14 .0 5.3
I-I'llllﬁ-tl"f,j Imbownd frawvel:
Surprisingly, WTTC puts a higher value
Visitor spend =121 B.2 s 27 &0 lm.s
on the inbound industry than outbound siter
-44 percent of the total for iﬂmﬂd. ﬂ“‘lﬂw g7 T 20.4 &0 =10 288
o ] F o b M ¥ | v against 38 per cent outbownd. Other:
0 -Ir:l W ! Tk H . 1 2 Iil. WTTC forecasts for 10 years inte the Government spending T 54 =% 4 AT Fr
= - i ¢ IR ; : future, although such a long-term
" ¥ L : ] Capital Ivestment ag 4.4 141 21 5.2 4.3
] ! : pais 2k outlook has less value now; five or a -
s8vVEn years seems to be the practical rec |9 Rt o0 Mh | a0 Ll
MmEx imurm. Motes: "Ower 30305, 407 = sverage snnusl growts rabe, 20070, Sowrce: World Travel & Tourism Councl,
From here to 2006, WTTC forecasts
awerage annual growth of 4.4 per
cent. The main factor

i5 faster growth in !"
outbound travel - which
would give it 43 per

US AlR TRAVEL
There were significant changes to air

travel patterns to-and-from the US in iy ' cent of the total in 20016,
2005, The overall Middle East* market l SIIITH,“ owertaking inbound, with
grew at a much faster pace than total Us o 40 per cent.

air traffic - 24 per cent compared with . c th % if we are surprised that
& per cent. However, the region is still a a0 I, inbound will be langer

tiny part of the Us market. It grew firom
0.4 per cent share in 2004 to 0.5 per

this year, we are also
surprised at the opposite

cent in 2005. e B

Two-thirds of the increase in 20058

came from WAES/US traffic - which a0

grew an additional 70,000 seats-filled,

representing 29 per cent. That rapid 3o -

growth took it into second place in the

regian, overtaking Egypt/USs, and also -

increased its market share from 20 to 20 i

29 per cent. Jordan/us still remains the oCCupancy up 3.6 points should have been The largest, Libya, actually fell, by
largest Middle East country-pair, and o to 52.3 per cent; visitor length-of-stay ~ much more than a 5 per cent increase - 2.2 per cent to 1.4mn arrivals: Algeria
also grew fast in 2005 (at 16 per cent), {LoS) up from 5 to 5.8 days (up 14 per perhaps closer to 15 per cent. increasad slightly, 1.8 par cent to

but lost share from its 35 per cent in

cent); wisitor revenue up 5.2 per cent to

- Most of the country’s leading market

S30,0060; and Germany’s iNCrease was

2004, to 33 per cent in 2005, £309 million (TDA02mn). sources were weak; growth in the al=o shight, wp 0.4 per cent to 570,000,
{*"Markets az fisted in the tabhe. Others i Egypt Tkt Kuwait Caud Arabks LE But on closer inspaction: overall total was dus primarily to Making up the top five was Italy, with
are too smal to fit into the criteria for - Decline in average spending by the second-largest market, France, a better growth rate - 5.5 per cant to

separate listing in US Department of
Commente documents.t
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Saurrx Traeal Businanns Archy o, US Depariman Ji Camimanca, miemaliona Trade Adminiiraion,
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visitors. If wisitors increased 6 per cent,
and LoS 14 per cent, their spending

which grew 14.6 per cent to L2 million
visitors.
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news from around the worl

Summertime in Budapest
The Hungarian capital, Budapest, is a
mearger of twa towns. On the west bank

of the River Danube is Buda, the old
medieval town with its quaint cobbled
straets, and mixture of medieval and
meo-classical buildings and on the
eastern side is Pest, the administrative
and business centre. Millions of visitors
come from around the world each

year to visit this beautiful city for its
architecture, cultural offerings and
business prospects. Here are some
events you can catch this summec

Summer Evenings in the Karolyi

bardens

{June & - July 29)

The cowrtyards of the Kdrolyi Palace
stages classical concerts, theatrs
and dance performances, genarally
on Fridays and Saturdays. The
palace gardens have some excellent

restaurants which offers pre-theatre
dinmers and drinks.

Summer Opera and Ballet Festival
{July-August)

The opera season in Budapest runs from
the end of September to early June,
hiowever July and August s2e5 some

of the best opera and ballet during The
Budafest, the Opera and Ballet Festival,
which iz staged at the magnificent State
Opera House.

bziget lsland Festival

{suwgust 9-16}

The deserted shipyard island of
Hajdgydri Sziget hosts one of the largest

concerts in central Eurape. This year's
festival will featwre international artist
and D.Js. Visitors can enjoy a number of
dance and motion theatre performances
during the week long festival as well.
The kecation also serves as a site of art
exhibitions, literary events and classical
music concerts.

Festival of Folk Arts

{suwgust)

The Folk &rts Festival held in the
Buda Castle gives visitors a chance to
see folk art and crafts from different
regiens of Hungary. Local artisans
demonstrate traditional crafts,

while ather entertainment includes
street performers, folk dance, music
paerformances and puppet shows. On
5t Stephan's Day, there is a parade of
master craftsmen and dancers and the

ravel Horrors

Travel horrors are an everyday reality for
passengers, according to one of India’s top experts

in airport planning and management. Inderjit Singh,

Executive Director of the Airports Authority of

India, warned that an architects dream can be a
nightmare for passengers, and that milliors are
mistreated. Singh says the reality is that airport
designers and operators are guilty of treating
passengers with disdain, even contempt. "An air
traveller, the austomer, is often referred to as pax’

- a horrible word - in aidine and airport padance”he
told an audience of airport trade visitors during the
exhibition’s seminar program.

The air traveller is not a unit to be regarded as

being of a basic standard, usually miniscul e in size,
somewhat lacking in both intelligence and general
ability to find his way about!

Inderjit sites over $200 billion more is likely to

be spent in the next two decades onthe design,
development and construction of new terminals
and recorstruction and up-gradation of the existing

Mobile TV Rl

TV addicts, rest assured. With Mokias ARACANAN =2

new phone you can now catch your
fawourite rerun of Sex and the City or

ones, the majority of them in the Middle East, Africa,
Indian Subcontinent, CIS and the Asia-Pacific region.
The need of the dayis not a grandicse statement

of architectural styles wying with one another for
awards, but safe and secure terminal buildings

that are functional and flexible, corvenient and
comfortable, spacious and aesthetically pleasant.

As of June 2006, countries extended Visa on Arrival

watch the latest Al Jazeera news while  facilities by the Indenesian government have been increased

on the move. The H92 model features
an automatic channel finder, high-
quality stereo sound, video transfer
from PC, record and store broadeast

to 52 to fadilitate tourism as well as visits for sodial,
business or official duties. The Visa on Arrival countries
are: Argentina, Australia, Austria, Bahrain, Belgium, Brazil,

TV programs, 268 memory card, music Bulgaria, Cambodia, Canada, China, Cyprus, Denmark, Egypt,
player, FM radio, 2-megapixel camera
and video recorder.

Estonia, Finland, France, Germany, Great Britain, Greece,
Hungary, lceland, India, Iran, Ireland, Italy, Japan, Kuwait,

Laos, Liechtenstein, Luxembourg, Malta, Mexico, Monaco,

Mew Zealand, Norway, Oman, Poland, Portugal, Qatar, Russia,
Saudi Arabia, South Africa, South Korea, Spain, Suriname,
Sweden, Switzerland, Taiwan, the Maldives, the Netherlands,
United Arab Emirates and United States.

The visa on arrival facility is
at major international
ports of arrival,
such as Bali and

Jakarta. A fee
and passport
size pictures
are required.

Middle East Travel uly-foprt s 15




destinations, padeets, fashion

. .mﬂ“archaauluqmal diqqmqs..thi!n try. Cyprus: tri'ls renm-afed tl‘aditlnml m;aes and hdu"lge hl ’t'af.ml- =
- History and tourism are ::nmfn!"tahl:_l;_ fresh. H-BdHBHeIi‘lgm ull!ﬂm M n'ﬁlﬂr ﬂmiﬂaﬁdh
on this Meditertanean’ h;ramL Luturllﬂui s i Sunnrmaa'tlh'le"" mm‘.n.iiaﬂa he{astﬁs PQ

inthe ﬁeag offer "j;gg_gg asorts. Therg arugﬁi:‘
cruia.:EqE fnrtrm!..ﬂamud ﬂir tialru-fpmss tms_ ﬁmﬁr

-1 out of {:II].‘H- a_l;ul E'grz 3




Park Huatt - Dubai, URE

Treatments
Amara focuses on rituals using Europe's
finest treatments and therapies with
indigenous &rabian touches. The
Shiffa, meaning *healing” in ancient
Arabic, is the world's premier organic
aromatherapy line. Carita, a highly
effactive anti-aging skin care rangs,
combines phyto-therapy products,
specialised massage technigues and
exchusive pro-fift technology to instantly
lift and rejuvenate. These therapies are
highly reflacted in packages such as the
Swedish massage, the Anne Semonin
Phyto-&romatic, Shiffa Exclusive and
the Carita Ideal Intensa.
Rituals
The use of the swimming pood,
fragranced steam room, lounges,
terraces and gymnasium is encouraged
with any Amara ritual. Al rituals include
the Zpa's signature hand and
foot cleansing along
with ather varisus
welcome touches,
incheding the
unigque outdoor
tropical rain
shower. Alsa,
the welcome
includes a
salection of the

Spa’s cuisinge menu, Arabian treats

and beverages.

Accommodation

Amara features eight spacious luxury
suits, each with it own private outdoor
terrace, lounge area, indoor and
outdoor rain showers. In addition to
the Amara Spa, Park Hyaftt Dubai also
features eight Spa Rooms. Each of
these rooms has its own private steam
room and treatment area. &l reoms
boast a stunning view of the Dubai
creek from their balconies and offer an
exclusive and extensive menu of Amara
treatments administered by skilled
therapies.

Products

Indulge :

amara spa, dubai

The Anne Semonin range

utilizes the wital forces of fresh herbs,
plants and seawaeds to awaken the
senses with unigue farmulations
personalised for individual skin types.
The Carita, a unigue fusion of science
and nature lies at the heart of this anti-
aging skincare treatment. As for the
‘Shiffa’, its exguisite therapies reflect
the ancient Arabian beauty philosophy
with the use of pure and precious oils.
Contact info

Fhone: +371 4 602 1664

Emailc dubai.park@hyattintl.com
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opts expected to have a blast on
Sham el Nessim. Mot of this kind.
o the special day, the spring
festival held on the Monday after
Coplic Easter, it was certainly a good
excuse for all Egyptians to party. On
the eccasion, it is customary to risa
very 2arfy in the morning and enjoy the
entire day walking miles of beach along

the Mediterranean coast or the Red Sea.

Typical activitias mark the festive day,
capped by fireworks. Mot bombs.

on April 24, coinciding with Sinai
Libaration Day which commemaorates
Israel's 1982 withdrawal from the

Sinai Peninsula, three suicide bombs
ripped through the Red Sea resort of
Dahab leaving 18 people dead. Half a
dozen cafes and shop-fronts had been
completely blown out. The seaside
promenade, newly paved in pink

and white, was covered in blood.
Apparently locals and volunteer
rescuers helping with the clean-up
beliewe everyone was expecting a bomb
attack sooner or later after the deadly
strikes on Taba in October 2004, and
Sharm ef Sheikh in July 2005, at a time
when occupancy rates in hotels and
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touristy villages all ower Sharm el Sheikh
were over 90 per cent, earfy second
quarter 2006, terrorists struck again.

If anything, Egypt has again proven to
be resilient. Tourism Minister Zuheir
Garranash is convinced the industry will
bounce back within weeks. He assured
occupancy is back to normal.

“In the last weeks, we were running an
average 60-65 per cent on par with
2005, not exceedingly high becauss of
the slowdown in the season.”

Winter is Egypt's peak season with the
Ewrapaan clientele and summer

with Arab clients from around the
region. Fall and spring, the shoulder
SEa50Nns, are popular with the locals
though not necessarily the only peried
when Egyptians pack the hotels. Peopla
take off on Coptic and Muslim holidays,
and when they can, extend weekends.

A low-budget backpackers” resort,
Dahab is currently being upgraded to
capture the more affluent tourists,
served by a newhy-built Hifton and other
resort hotels well away from the Intermet
cafe, henna and massage parlours and
trinket shops popular with the divers,
windsurfers and hippies.

i

I

However, as Garranah explained, itis a
unique destination catering to a special
niche of travellers. "It isn't in our plan
to develop it for the time-being as we
concentrate on other more popufar,
more visited destinations,” he added.
Traffic from Europe has definitely
returned. Garranah indicated thera is a
slight dip in the bookings.

“However cancellations on previous

baokings did not exceed 1o 2 per

cent through the season until the end of
Cctober 2006, We are currently in the
summer season. This slowdown starts to
level off, adjusting fo normal numb-ers.
Yot domestic traffic shows no drop. 1t is
not back up to normal business either
because local flow has its seasons.”
Hotels weare spared in the incident. The
ones hit were shops in the bazaar and
the cafeteria. They are again open for
business. One of the three bombs that
went off targated Al Capone Restaurant,
once one of the resort's most popular
spots. Ashed whether the ministry offers
some sort of financial support to the
wictims in the tourist shops, Garranah
=aid it is actually the business groups
and cooperatives which help them.
“Donations we receive are taken to the
shop-owners affected by the blast”
Subsidies for charters running less
than full and airline insurance on empty
seats will not offer to bump up arrivals
fo Sharm. The minister confirmed they
are not doing so - they don't think the
market needs it as yat.

“There has been no significant drop

bad enough to initiate charter flight
subsidies, let alone push the tourism
office to interfere in the market. Wwe

will only do so when the business

slows down further; when the only way
to promote tour operators' business

is through covering empty seats on
charters to help maintain their flights.
Open-skies policy is still an issue for
Egypt's airline traffic situation.

The chief does not think open-skies

will ever apply to Cairo. Meanwhile
Sharm el Sheikh Airport which receives
passengers to Dahab enjoys open skies.

“Today the onky
missing open-skies
feature is in Cairo.
| Arrivals to Cairo come
. on domeastic flights to

Dahab. We are building
a facility in Caira which
will accommodate 22
million passengers a
year. But without an

open-skies poficy, not
much will come gut

of our efforts or any
proposed project.

"1 am quite positive we
can reach projected numbers and even
better our forecast of 8.6 million visiters
this year. We would like to target 9.3

to 9.6 million tourists this year. The
government has targated an additional
80,000 new reoms and 1 million new
visitors awery year. This growth will
create 200,000 new jobs a year. we'll
rev it up. The high season is still ahead
of us

As there are no filling in of the gaps in
airlifts, no new events promating Eqypt
will be added to the tourism calendar.
“Mothing else special is to take place in
2006 to push sales” said Garranah.
After all, things that could have
boosted the markst have already been
considerad and implementad. The
minister confirmed several business
reforms made this year have changed
the business landscape. Business tax
came down from 42 percent to 20 per
cent. The hotel investment laws and
creation of new establishments hawve

also been modified.

“With hotel supply importations, we
now have & more encouraging system
which lessens the burden on the
purchasing department. This applies to
the customs requiations on desalination,
air-conditioning and furnitwre,” said
Garranah. Duties related to hotel
investments have been reduced.
Privileges given to Egyptians who
want to acquire properties in Egypt
now also apply to foreigners. Garranah
=aid foreigners are now treated like

Egyptians in terms of buying. renting
and registering properties.
“Restrictions to foreign buyers of real
estate hawve been lifted as our residential
tourizm partfolio grows in time."”

Is Dahab prepared fo go on the
residential tourism real astate listing?
“We just changed the rules late last
year. As we concentrate right now on
the most requested real estate blocks
on the Red Sea such as Hurghada and
Marsa Alam, we also focus on Cairo, the
Mediterranean Coast and Alexandria but
not Dahab,” said Garranah.

About investigations following the blast,
he kept mum. “Egypt receives millions
of tourists and we will continue to serve
guests. Security and safety remains

our top priority and most imporfant
commitment. Measures have bean taken
to a higher level. Despite terrerism
bacoming a global problem, people still
choose to travel. They don't fear but
only feel angry. As for us, such incidents
can na konger dictate wpon our lives and
style of living.™ mm




Dubal s trylng to copy the model of
Singapore and Hong Keng, How does
that translate to your alrine?

Duwbai is our biggest destination in the
Middle East. We have 13 flights a wesk
inta Dubai which is becoming more of &
destination in itself but also the traffic
flow has been diverted by Dubai in & hub
concept.

Hong Kong has been an important hub
for decades. Dubai is learning from the
changes that have gone on in Hong Kong
and Singapore and Dubai is making its
awn dent within that.

Because Dubai is such a grand economy
and a hub, Cathay has increased flights
as it"s become important within ouwr
natwark.

How do the varisus Aslan hubs
compete with Dubal?

In airline speak, it's about connecting
people from your hub to another hub

in the world. Hong Kong has a five-
hour flying time from half the world's
population, so we hawve a huge market
within our home territory. And so our
business model is very much in line with
those demographics.

J0Middte Eant Travel ry-Aoorst e

Is Cathay using hubs in the reglon?
With owr alliances we connect peopla
through Dubai from here but thats

for people who want to do round trips
through &sia and the Middle East.
Otherwise, Cathay goes direct to Ewrops
from Hong Kong.

Cathay flies from Hong Keng direct to
Europe. But can Cathay utilise Dubal
as a second hub®

Mo. Historically, our focus is to buikd up
Dubai for our Middle Eastern points. we
won't use it as a springboard per se.
Why not? Dan't you see it as effective?
For us and our market dynamics, we do
focus on having the hub and network.
we will build this up to feed the Hong
Kang hub.

if ywou were to carry on ta Eurspe and
carry flights through Dubal, how weuld
that affect Hong Kong or Cathay?

We have the Dubai-Hong Kong market
and there is a clear Hong Kong-Europe
market. We serve European hubs several
times a day. Passengers prefer Europe
to Hong Kong flights =0 we build up
Dubai as a spoke. It's about providing
what passengers want. There are

| I —
clear markets for us from Ewrope. Our
strength is to Hong Kong; and through
aur partner British Airways, their
strength is fo London.

with a reputatien as ane of the tap
airlines In the werld, you ean easlly use
other alrports as secondary hubs.,

Our position is to strengthen our
frequencies and that's our direction

that we see as being profitable. We use
Banghkok as a secondary hub. We fly
from Dubai twice & week and you can
say Dubai is somewhat a secondary hub.

A5 for cargo, this is a different matber.
From Dubai, we go to Manchester,
Munich and Brussels. Dubai is a cargo
b,

Wha are your main travellers an the
Hang Keng-Dubal route?

There's been double digit growth and
that's on the same number of flights, 5o

there's a lot more travel from here. To
break up that growth, it's bean bigger
on the front end than on the back end.
Cathay Pacific is Hong Kong's airline and
we want to show it off as a business and
lziswre destination.

“ou hawe the Cathay approach to

build awareness about Hong Kong

and Cathay's network. You have

the tourism board promoting it as a
lrisure and business destination. 50
there's significant growth in trade. The
passengers’ demographics do change
by season as there is a season when
buziness men travel to trade fairs in
China, which are very important.

in the summer you see a lot of
destinations such as Hong Kong being
=0 well connected to Bangkok, Kuala
Lumpur and China and it's a hub from
which people take their vacation.

Hew is mainland China and its alrlilne
competition affecting your business?
¥When there is competition you hawve

to work harder to attract business.

Mo one knows Hong Kong like we do.
and the airport has been voted first or
sacond airport year after year and we
have to ensure we give people a reason
to choose Cathay. We have several
interlines to China with our sister airline
Dragon Air (which Cathay Pacific has 18
par cent ownership).

With the Dragon Ak network into China,
you really have a whole spectrum of
destinations into the mainlamd.

Where does Heng Kong stand In terms
of alrline traffle and is it decreasing
with reglonal competitlon®

Its calmly developing as a destination.
wou'll have the size of the cake grow and
it’s about how you maintain your market
share and provide a service to keep your
market interested. There is a market for
people wanting to see Hong Kong with a
host of other destinations.

we'we been flying to Beijing for two
years and Shanghai is next this year.
China is a very big focus for Cathay.
Economically, Hong Kong has changed
over the decades from being a
manufacturing base to a service basa.
You've won Alrline of the vear, how

de you plan te maintain your status
amongst the competition?

We have a ‘service straight from the
heart" philosophy which captures what
we try to instil in the Cathay team.

It's important that they know they

are working for the best. Right from
reservation onwards, every single step
iz important. The human touch is very
imporfant to us. The key differentiator is
making sure we have the bast people.
What are your plans for growing
Cathay In the Middle East?

From here,

it's to provide
the right flight
times so we
can connect
Passengers as

conveniently as possible. We don't have
plans to increase frequancies but we're
always looking at profitable growth
opportunities. The Middle East as a
whale is important.
what are some new destinatlons?
Abuw Dhabi is very important sales
territory and there has been double digit
growth as well. We fly from Bahrain,
Riyadh and Dubai.
Are you planning to fiy to Qatar?
we signed agreements to connect
passengers on to other destinations. We
serve the market but we don't fiy there.
And the Levant?
They are offline sales territory, we don't
fiy there. But they're interesting.
How about Calro™
we have been looking at Cairo for some
time. But it will depend on several
factors that we're watching.
How are things loaking for you, in
terms of alrline Industry?
Our turnover grew 190 per cent.
Howewer our profit dropped 25 per cent
but that was on the back of a 67 per
cent increase in our fuel bill which is
having a major impact on us. So clearly,
the price of fuel is having an impact on
the ~_ industry.
. : | We ordered 17

. Boeing 7775
. and thres
| Airbus A330'5

with an option
\ to order 20
| more TTTs

. which is

I our biggest

{

1 order aver.
Wa're 60
years old
with 101 air
crafts this year and making our single
largest order ever.

Are there any plans te erder the Alrbus
A3B0 double-decker?
We have not ordered A380's. To boost

our capacity we ordered some Boeging
747"s and the 777 ER aircraft.

Tell us about the ‘siver bullet".

wie have recently stripped the paint off
our 14 freighters and that has reduced
the weight on each B7AT by 200kg. That
saves the company 2. Tmillion on fuel

costs every a year

Middle Eaat Travel fiv-foqns 20 3



S A Hr.'-.‘%*li::'i ..I-'.':#H“ h#'tm-{:-*th"*‘i 11

Revival ofthe Fittest!

Tourism has always been a major factor in fuelling Lebanon's economy. With
increased political tension and bad publicity, this Mediterrnean country is hoping
to recapture its past glory. Zeina fibou Zaki and {llaan Hamzi report

17 Middle B Trzael Jry-5ane e

abanon has been rather
L unfortunate in its effort to restore

a positive image of itself. Just as
the political situation seems to simmer
down and the economy promisas a
more prosperous future, something
unexpectedly destructive happens. Salf-
destructive that is.
The country achieved high revenues
in 2004 and inbound tourism was on
the rise. in fact, people in the travel
and tourism industry were confident
Lebanon was close to regaining its
charming pre-war stabus. Many wera
axcited to revive their pre-war 1960°s
“switzerland of the Middle East” image
and capitalisa on it
But not so fast.
The bomb Bast that blew up the convoy
of former prime minister Rafig Hariri
and 22 others on February 14, 2005
shattered the whole nation, froze the
whole economy and fuelled pofitical
tension reminiscent of the 15-year-old
civil war. A series of targeted killings and
palitical divide among sectarian groups
took the country 30 years backwards.
Lebanon was in the spotlight of the
media again - this time the whole world
was watching for the wrong reasons. Bad
publicity was the last thing the Middle
East nation needed at a time it was
trying to boost its image.
Although the year 2005 has shown a
little decling in the number of tourists
due to the polifical problems comparing
to 2004, it is quite clear that the
tourism sector recovered guicker than it
was expected.
Lebanon received arcund 11 million
visitors in 2005 as comparad to 128
million the previows year. The T per cent
dirop in wisitor arrivals was exceptional
due to the polifical tensions.
with expectation of 1.5 million tourists
this year Joseph Sarkis the Lebanese
Minister of Towrism is very optimistic
that imcome from the travel and tourism
industry will pick up.
According to Sarkis, around 350,000
tourists visited Lebanon from January
to April 2006 and this is a very positive
indicator that this year has exceeded
the numbers and growth rates of tha

exceptional year of 2004,
Sarkis counts a fot on the political
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stability that prevailed over the past few
months and hopes this will continee to
achieve better results. Lebanon is also
banking on business from the Chiness
market which will gain Lebanon a share
during this year as a result of a protocol
agreement signad batween the two
nations.

On the ather hand tourism investment
iz still growing. In the 2003, total
investments - majority in the towrism
sector - reached %1 billion raising
Lebanon to a leading position in
attracting foraign investments amaong
the Levant countries. Although this

is not & very large number, it is good
encugh for the 10,452 square kilometra
size of a country.

aftracting investment and project
construction is still an ongeing project
In fact, a lat of hotels are about to open
betwaan now and 2007 which will add a
capacity of 3,000 rooms to the already
existing 16,700. There are up to 600
reoms opening up each year while many
more rooms are being refurbished to
modern appeal.

Beirut is mainly home to five-

star properties - some managead

by international groups like the
intercontinental Phoenicia and others
are locally owned and run. The more
remote mountainous towns have always
been a favourite among Gulf Arabs

- mainly Sauwdis and Kuwaitis - and
therefore very ixurious properties are
in demand.
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to make tourism a major contributor

to the Lebanese aconomy. Already,
established tour operators have
expanded their businesses after seeing
growth in 2004, and tourist services
hawe greatly improved. World-renowned
four operator Thomas Cook launched its
Beirut office in 2004 as more Eurspeans

One who visiis Lebanon & fadcinated by the
T.000 year old Wtle country. The weather

& abways mioderate, the prices are wely
restonable and, modt of all the people

are friendly. A & republic sinoe 1243, [k

It & compact sountry of 10,452 square
kllametnes with & populaticn of .57 milllons
{year 2000). The capital |3 Belruk.

Slghtsesing

Wikh itz well known archaedloeglcal £lies and
ruins (Baalbeck, Sldon, Tyre, Byblos, Anjac
Beitedinne and Delr £ Gamar), Lebanon
constilubes the beit place for tourlsts
inberested in cullural towrism.

Eco-tourism exists widely Inmost of the
Lebanese villages and mountaing. Natural
grafios ke in Jeits, Qadishs and Kiarhim
#re very popular among visitors, as well

B4 the famous Cedar trees in Bedhasl and
AlShoul aresd. In &ddition, the Limple
traditional lifestyie of the small villages sat
in buzh natwrs| environment permits bowrisis
b enjoy & unique pastoral experience.

Sports

Skiing is anather Favourite sctivity. Whether
Its on the slopes of Lebanan's majestic
mauntaing in winter of gliding on waber skls
off the shores of the Mediterranean Sea,
2kling has always been an attrsctive cholce.
Car racing, horseback rding, camping,
paragiiding and beach activities along with
a varlety of sparty sctivithes add a kot of
Mavour to the adventurous visitar.

Mightlife

Arguably the best clubbing hotspot in the
Arab warkd |18 Beiruk, where hundreds of
lounge bars, outdoos cafes, restaurants and
tlubs that play anything from contemporary

gained an interest in travelling to the
region.

Owerall, optimism is the key to rewiving
Lebanon's resilient tourist businass.
The Lebanase have had enough of wars
and political rivalries, and therefore

are willing to develop their country and
grow their aconomy. They all agres on
developing a prosperous state and state-
of-the-art services. And tourism is high
on the agenda.

However, the question is not the about
the will and the determination for
prograss. it's abowt the implamentation
ProCess.

5o far, the towrism sector and the whole
economy is dependant on stability.
Unless the internal palitical troubles
are resolved under a well-respected
and balanced government, there will be

Lebanon at a Glance

Arsbbe music to gothic rock are faund,
Popular Lebaness cuisine is widely available
ameng the many restaurants Ehal affer
suthentic dellghts and live entertainment.

Belrut Central District

The newly rebuilt downtown is abways
warth & viskt. The srea was completely
refurbithed during the 1990°% prederving
its wnique Levantine architecturald style but
in newly rebudlt frame - afber it was terribly
dettroyed during the war

The opening up of the downbown ares

or Belrut Central District has ghen the
Lebaneds people = bo & certain ectent -
hisps and confidence in the revival of their
country, and encauraged the International
community to teel Invesbrment.

MWow theer BCD thrives with trendy clubs, such
&5 the Buddha Bar outdaos cates, warld-
fammaus fashion brand stores and reputabbe
businesies |l Reuters and Virgin

Buslness Tourlsm

MICE tourism ks another growing business,
Beirut is tamous tor (ks business meetings
and canferences in additlon b the
progrestlve financial sector. Fashian and
jewellery deslgn |s another successiul
sechor and Lebanese designers, like Elle
Zaab snd Robert Mouawad, aré Kiown
workdwide. Belrut 13 becoming Increasingly
active in hosting shows that attract another
segrment of tourists,

Media alzo s another point of strength

to the country. Yau can find afflces for all
reglanal and nternaticnal broadcasting
nstitutions, from Qatar's Al=larsars

to OMM. Mews agenches (ke Reuters,
Assoclabed Press and Agence Franos Presse
also have affioes.
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na healthy economy; hence no healthy
tourism. &nd with not enough income
from tourism, the economy will remain
weakened.

and therefore the fate of the travel
industry all lies in the hands of vicious
Lebanese politics. ma

Local time |n Lebasnan ls GMT +02 in
winter and GMT +03 in summer (Aoril
1o Seplembes). Winter deys are shart
with daylight freem £:00 untll 1700, In
sufmmer, the deys are longer. from 5:00

cabined headed by & prime minister, [ts
canatitution |8 based on the Separation of
exvecutive, legislative gnd Judiclal powers,
wilh & president slected svery £y yeard.
Fassports are walld for six months and
afe reguired by all except natichats of
Syrla arriving iram thelr country with a
walld natlonad i0u

Viens: Visas are regulred by all, exospl
loa the nationals of Bahrain, Kuwalt,
Oman, Gatss, Saudi Arsbls, Syris and
thie WAE for stays of up ks three manths.
Metlonals of the Europesn Community,
Cormmarmealth, American continent,
Russha and Japan can abtain their

withs on arrival &t Belrut nbernations
Alrpodt or any othes port of entry at

the Lebaneds border. Other natlonals of
Eaat Europe and Asks chould cantact the
condlabe &t the Lebanese Embassy for
detalls sbhoul how to oblaln thsir wices,
Visltor of Business vieas cost 50,000
Lebanese Paunds (533),
Restricted Entry: The Governemant of
Lebanon refuses entry to holders of
israedl passports, holders of passports
contalning an Isreefl viss stamp, valld or
expired, Used oF unused and passports
with eniry stamps to Isrsel.

Lebanon enjoys an essential
Mediterranpean clmate with mild, rainy
winbers and lamges warm sumamers. The
couniry [ raln-fres bebwesn June snd
Gelober Vislibors can count on 300 sunny
days every year Howeves, mountalns are
cold and snowy In winter, Average sncual
raindall i sbout 1,000 milllimetres in
Balrut, but much highes in the mountaln.
Warm clothes ane essential in the winber.
Lowest lemperature may be as low 83 =4
degrees Celsius in the mountaing, and
109C an the coask.

Currency: The Lebanese pound (LE) 18
the official currency. $1= LE1,S00. Bul
US dolkars are widely available and very
commmanly used,
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Despite the political upheaval, hoteliers
claim they hawve not suffered as much
throughowt 2005, Five-star chains in
the capital reported aver 70 per cent
acoupancy in January, but the bamb
blast that killed Rafig Hariri in February
brought figures to as low as 30 per cent.
Wwhen it comes to hotels, Lebanon has
done considerably well for itself. After
the war ended in 1991, the country had a
fittte over 150 hotels running two years
later. Mow, there are maore than twica

as many. This year, the Four Seasons
and Hilton are planning toe launch in
Beirut while high-class resorts are being

planned along the coast and in the
maunkains.

Mega projects like Sannine Zenith
complex, the Phoenician Town and
Beirut Gate are all indicators that
international investor confidence is
growing and Lebanese entreprenseurs
are optimistic about the fufure of their
country. eveloped by the Saudi-owned
Al Salam Group, the Sannine Zenith
project is notably the largest tourism
scheme to be introduced in Lebanon. its
estimated cost is over 1.5 billion and it
will be deweloped in the lush and arable
Bekaa valley.

Y Mliddbe Eant Travel Jab-Argest s

Tourism Drive

Tourism has historically played a central
role in Lebranon's economy contributing
around 20 per cent of gross domestic
product. in the 60 and through the
mid-T0"s, the country's Mediterranean
culture attracted a great many Western
Eurgpeans to the countrys pristine
beachas, ancient ruins and ski slopes.
Right before the brutal Lebanese civil
war broke out, it is worthy to note that
Lebanon received 1.4 million visitors in
1974, As the war came to an end in the
205, the country depended on its private
sector to fuel its economy and refuel its
tourism drive.

Arrivals were on the rise - mostly
attributing to the Lebanese diaspora.
Tourism increased over 30 per cent per
year between 1993 and 1995, and around
15 per cent from 1994 to 2004,

with the rise of world terrorism since
September Nth and the US invasion of
Irag in 2003, Lebanon like the rest of
thie Middle East took a strong blow in
itz travel and tourism sactor In 2002,
towrist arrivals went 14 per cent over
the previous year. But the following
year (2003) arrivals grew only on &

per cent. But 2004 was a good year for
thie cowntry with around 128 million
visitors - that is a whopping 26 per cent

inCrease over 2003,

Takimg 2004 figures into account, the
tourism sector employs around 10 per
cent of the total workforce and makes up
arpund 12 per cent of GDR.

it is important to note the definition

and profife of tourists in Lebanon. The
thousands of Lebanese residing abroad,
Palestinians and Syrians who enter the
country each year are mot included in
the Ministry of Tourism's visitor arrival
figures. And interestingly, not all of

the estimated 10 million Lebanese in
diaspora {that is more than double

the 3.8 million nationals fiving in tha
country} are Lebanesa passport holdars.
and those hold foreign passports dont
usually stay in hotels, but with extended
famifies or in their own properties.

So far, Gulf Arabs have topped the list of
travellers to Lebanon, especially after
September T when Saudis have become
discouraged from vacationing in the Us
and parts of Western Eurape.

Thirty per cent of visitor arrivals to
Beirut in 2005 weare Saudis followed by
Jordanians and Kuwaitis.

The government hapes to strengthen its
infrastructure and develop its services

Let's Do Business In... 2

Beirut's 5-Star Hotels

Sheraton Coral Beach Hotel
& Resort

Situated along the dazziing stretch of
e clear Blise Mediterranean Ses, this
hotel ks just & few minutes awsy fram
Beirut inbernational Alrpert, and is the
uitimate bocatlon lor buslness and belsure
travellers. Thi hobeél Boosts 9T fabms
and sudbes, stong with the resort affering
B00 cabins and 24 chalels aurrounding
the beautitully lsndscaped gardens and
swimming poals.

Tek+9&1 1 859 00

Email: coralbsach.reservations@sharafon.
[=alys]

Safir Heliopolitan Hotel

Thie hotel |5 Meally located minutbes
sy from Bedrut Intemationsl Alnpart
and Balrut Central Ddstrict, as well a4
the major shopping and entertainment
areas. Dverlooking the Pigeon Rock and
the Mediberranesn Ses, the 18-stoney
building stands proudly sgainst Bednut's
aky, offering 119 fernithed rooms, 12
III'H'III ultes, 12 edesoulive sultes, sne
predidentisl suite snd bwo execulive
foors

Tek +96&1 1 BIIE5E

Email: rezprva@safrheSopalitancom

Gefinor Rotana Hotel
The 184 reoms and sulles of the
Gefiner Rotana has become & preferned
deatinatian far butiness tréveller,
Executlves guests can enjoy Club Rolana
apecial privibege: ke sxclusive scceas
o the Club Rotans Loungs with it
magnificent views, as well 23 privates
chc k=In and check-oul, complimient ary
breskiast, evening cocktalk, DYD
rentals, professionsl secrefarial
!.l.lﬂdl‘t and & mobie business centre
Tek +961 1 ITB88
www.rotane com

Movenpick Hotel &

Resort Beirut

With 0,000 square mebers of
landscaping. the hotel's 292
guesirooms and are B calm casis
in the heart of the city. Lacated
dirscily on the Mediberranean Sea,
the property is al2o just sn hour's
drive from Farays $ki resorts

and beaches slong the coasl.
Degigmned by renowned French
interior desigmer Plerme-Yves Rochan,
thas heo bl offers an array of dining
wxparbances ranging from internaticnal
ba suthentic Lebanese ouliing.
Tk +351 1 BES ££5
www.mosvanoick-bairub.oom

InterContinental Phoenicia
Hotel

The hotel Became famous during the
civll war with guerriila fighters battles
revolving around [E. Restored alter the
war o its pastime grandeur, |t has once
aqain becoms & landmark of modern
Lebanon. Only walking Sstance from Lhe
cenkral business districk and overlooking
the Mediterranesn Sea, It it 8 complex
comprising two towers and one
resident|sl bullding. It houses 448 rooms
and suibed, baliraom, & shopping arcade,
reftaurants, conference and exhibition
areat, two swlmming pools and & 2pa
Tal: +0&1 1 3600

E-masil: phosnicis@®phosnicia-ic.com

Beirut Marriott Hotel
Located on the fringe of the central
business dstrict, 1t = 100 mebers from
Hie 5e8 Bnd only six kBometres Bwsy from
Beirut Inlernational Alrport. The Gotf Club
of Lebanon, the Sports City stedium and
downtown Belrut are just five minubes
mway, making I} an ieal destination for
business and pléasure. I houlas & 'i'-II'H'I.‘!.I
of restaurants, ouldaar poal and health
club which inchndes masiage Serviced.
Tel: ~DEHBA0540

wwamarriot comdbeyih




 In Transit

2t hours in...

msterdam

You're lucky te have landed in ene of
the most accessible transit eity®s in
the werld - Amsterdam® Fun, cultured
and lald back, this Dutch ity offers the
perfect 24-hour getaway.

Transpartation

The train is the guickest and cheapest
way into the heart of downtown
Amsterdam. Settle in and enjoy the
pleasant 15-minute journey into town,
debark at Central Station. The best way
to enjoy Amsterdam is by foot, bicyele
ar tram. Be sure to bring an umbrella
and sweater during rainy season.

Sights

The city is a sight in itself and a pleasant
stay can be had by simply taking in the
cafes, pubs and coffeeshops that dot
avery corner. With so many great places
to visit, here are just a fow

Containing the largest collection of
paintings by Vincent van Gagh, the
museum is a treasure trove for art
kowvers. It also holds & large collection

of 19th works from warious artists, in
addition to numerous exhibitions. Paulus
Patterstraat 7

It*s touristy but it's gotta be done. Walk
around and gaze at the working ladies
who at your service and the sex and
coffeeshops that fine the streets.

The 90-minute ride around Amsterdam
will give you a glimpse at the distinct
neighbourhoods that make up the city.
Plus, it'll give your feat a nice rest.
Damrak by Central Station

Amsterdam is famous for its hidden

o 2 iy
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courtyards that reveal tranguil gardens.
The Begijnhof is one of the most famous
with both an English church and the
oldest howse in the city icirca 1475).
Follow the deorway on the Spui or
around the cornar fo the Gedempie
Bagijinensioot.

o, drink, be happy. Mo children.
Stadhouderskade FE.

Eating Dut

Aside from pancakes, there isn't a ton
of Dutch food options to choose from.
However:

offers "Mew Dutch Cuising” that
brings together old world traditions of
Dutch cuisine and modern tastas. The
restaurant is a museum in itself that
is made up of nine uniguely designed
dining rooms, all with a collection

of original paintings, armoury and
glassware on display. Spwstraat 294 -
J02 1012 VX

& wonderful feast of carbs and
goodness. & great atmosphere and
cheap prices make it a popular spot
amangst the locals. Prinsengracht 197
Mightiife

In amsterdam, the party is limited by
your imagination

Mix a [ittle ultra-century century flavour,
a dab of the Orient, some of the city's
biggest deejays and what you have is

i
N

the Amsterdams trendiest spot. Korte
Leidsegwarsstraat 19 - 1017 RC

Located near the Red Light District,

this club represents the feel-goodness
and diversity that people love about
Amsterdam. Dancing, dining, karaoke
and & multi-ethnic crowd. Feadijk 26
Shopplng

The main shopping districts are the
Leidsestraat, Kalverstraat and Misuweijk
right near the Central Station. For
boutigue shopping, head to the Jordaan
area wheare your'll find an array of unigue
stores.

Hatels

amsterdam’s most exclusive and
celabrated hotel, it is situated in a
secluded area of amstel River but still
clase to downtown. Professor Tulpplein
1 1o GX

well lecated next to Cantral Square
and withim walking distance to the train
stations, museums and main sites.
Damrak 96, 1012 Lp
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Hote! Branding :

§tarwood is experiencing a sensual stimulation - and it's ready to tell the whole world about it.
Maan Hamzi meets with top hotel executives during Starwood's Media Summit in New York to
leam about the company's major branding-defining strategies.

orget your RevPars and hotel

jargon. Forget about sales targets

and money-spinning strategies.
wou can forget about everything that
has to do with marketing a hotel. Thera
is something fundamentally wrong with
our hotel industry. If you azk Steve
Heyer, the chief exacutive officer of
Starwood Hotels and Resorts Worldwide,
he’ll tell you: A ketchup bottle holds
maore desire and loyalty than a 300-
room hotel”
Daszire - that is one of the key words
Starwood has seriously absorbed into its
DA, and thus is influencing its entire
hotel philesophy. Over the past year, the
company has re-established its business
madel a5 a ‘global branded hotel
aperating company”. In other words,
Starwood has realised that selling beds
and boxes is not the endgame.
Swrely hotels are in the business to
generate profit, but money - applied to
every other trade on this planet - can
make an entrepreneur ablivious to the
value of their services. Are hotels in
this day and age really catering to a
customer’s needs? Certainly they are
never too short of boasting about their
wonderful sarvices, fantastic restaurants
and most exotic spas. They are all
prowd of their loyalty programmes and
precigus partnerships.
The real question is: how many really
are determined to make an emotional
connection with their guests? and this
is exactly the self-reafisation which
browght Starwood to its current state
of metamarphosis - that is, from selling
beds to sharing fealings.
“This is a unigue industry because
unigueness and not ubiguity builds
strong brands,” stated Steve Heyer
during the Stareood Madia Summit
held in Mew York City in May. “The
industry needs great properties strung
together with consistent and signature
expariences that make a great brand.”
The company has embarked on

a mission to make an emotional
connaction with their guests and eam a
ot more money for their owners and as
well as themselves. Starwood aims to be
strong in the hotel industry as a branded
company by moving from trademarks to
brands. With eight hotel brands within
its portfolio, Starwood decided to simply
redefine each brand in three words. The
company started by asking its general
mianagers what their hotel brand stood
for. Hot surprisingly, they all gave similar
answers about their great service, ideal
lxcations and their sumptuous dishes.
The company realised they had to

come up with something that made a
significant difference, explained Roeland
Wios, Starwood's president for Europe,
africa and Middle East.

“If you can"t get the general manager to
differentiate among the brands. how will
you get the consumers to understand
what the differences are? You cannot
tell a story about what a brand stands
for - you have to define it in two or three
words," said Vos

With this in mind, Starwood decided

to research about what brands peapla
would like to associate with. Everything
else that came afterwards had to fit into
three words.

“Thosa three words can be broad or
large but once you define them, you
have to stick to them. The moment you
have a framework you have to make sure
it doesn't lose its lecal flavour™ said Vos.
Starwood clearly understands a brand
izn't @ name or a lego, or just a room
with a ked. Heyer stressed how a brand
is an experience. “A& brand is to state

a unigue promize to each and every
customer that we will deliver an indelibla
moment and help create a memaory.
Brand lovalty in the hotel industry is not
near the levels it should be. Consumers
don't connect with hotel bramds with
nearly the passion,” he explained.
According to Heyer, people love hotal
properties because they have had
unigue experiences there at some

point. And those experiences are not
necessarily ramembered becausea

of the brand as much as it is for the
property. Hence, the company wants
each of its brands to stand out as a
place of experience where the guest can
asspciate emotionally with the brand.
“The experience only really becomes
memarable when it is made to be
different, better and special. That
creates preferences which drives profit,”
Heyer said.
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“Why do we want to be confined to the
classic hotel business and commadity
margins and robust cycles when we can
be the hotel industry's first experienced
retailer? Virgin, Apple and Oprah - they
s/l connection, affiliation, feelings and
the idea. & brand is an idea.

“0ur brands must be ideas and feelings
attached to rooms,” reaffirmed Heyer.
And the key to do this is innovation.
Defining the brands is only part of
Starwood s strategy. The company

has concleded the bulk of their asset
disposition programmes with a host of
their partners.

while they build a service culture, the
group is introducing extensive training
programmes to its associates and staff
worldwide. The company's acquisition
of the Eurcpean chain Le Meridien last
Movember and its launch of its stylish
and affordable Aloft hotels have further
diversified the company’'s porifolio. They
have also announced Westin's extended
stay programme.

The company made a strategic decision
to sell real estate that didn't fit the
company's criteria for continuad
ownership. "We reduced our dependence

on whaole real estate while maintaining

a footprint. we didn't get smaller in

our distribution and weight, we just

got much more capital-efficient. as

wie did this we were building long-term
ralationzhips with our standing partnars
who will help furthar our growth,”
explained Heyer.

This “asset right” strategy - as the
management calls it - has baen
demonstrated by the sale of more than
55 billion in non-strategic properties
ower the last 18 months. At the sama
time, Starwood has retained ownership
of its most attractive assefts that can be
redevaloped, repositioned or possess
vacation ownership opportunities. The
group will continue to churn its real
estate portfolio and as it mines the
value in its retained assets those will be
sold and other strategic assets will be
purchased. The company sold 58 hotels,
retaining 88 hotels of which are of
higher market value than those sodd.
Starwood feels this move makes it well
focusad, while at the zame time is batber
balanced and cash rich. Contract signing
has doubled over the first guarter

of 2005, Meanwhile, the company is

pursuing 500 deals. The group expacts
to sign 150 new hotel contracts in 2006
and anticipates 5 to 7 per cent net
anmual unit growth throuwgh 2005,
Starwood s management divulge

that their objectives will take a lot of
time, commitment and execution. To
implement such goals includes driving
RavPar growth, growing margins,
aggressively expanding their footprint
with mare hotels in more places,
cultivating brand loyalty through
signature brand-based marketing and of
coursa, introducing exceptional services.
“'Strong brands, great service and sound
aperations in both hotel development
and guest delivery’ is the mantra for
Qur company. That's because our brands
will be substantially more attractive to
owners and developers and they can
generate propelling return on invested
capital for their owner,” said Heyer.

The CED stressed that truly
differentiated brands are Starwood's
innowation but also underiinad the
importance of being a distribution
company. “As long as our partners can
reinforce that experience, we can deliver
an enriched experience by programming

our hotels with other strategic alliances
fto bwild stronger brands for us.

“We are focused on creating ffestyle
bramds. And strong brands create
memorable guest expariences and that
drives preference which drives lovalty
which creates RevPar growth and
system profits. it"s a wonderful cycle
when you get it right.” Heyer said.
Starwood has been working with the
property owners to clarify standards.
Alzo training staff to follow those
standard is very crucial. “we are training
the staff in such a way that we are not
talking about our products,” said Vos.
one of the biggest realities, vos

added, is for every one of their 145,00
employees to feel what they work for “&
person who works for Sheraton has to
breathe Sheraton. When they wake up,

they should think Sheraton, feel it and
drass like a Sheraton person. How that
looks or feels has to be defined - and
that's what we are trying te do~
Service also makes more of a difference
thamn physical appearance. “We will

hawve to make sure that the customer

- without looking at the name on the
hotel building - will recognise tha
brand. If you are a Mercedes driver and
| take the star off the car, yvou will still
recognise it," said Vos.

The company has already rolled out ad
campaigns to highlight the emotional
connection of their brands. Don't ezpect
to see fluffy beds, swimming pools and
ordinary diners. &nd no clichés eithear.
Sheraton's $20 million global television
campaign, for example, features people
of different races warmby gresting

Hotel Brandiny :

each other with hugs, kisses, toasts,
handshakes and even high-fives.
Meanwhile, Westin TV commercials
under the tagline “This is how it should
feal" encourage people to relax or wake
up to sound of chirping birds.

in the Middle East. Starwood will also
be speaking to owners toinvest in its
“personal touch”. While the region

is more familiar with Sheraton and

Le Meridien, the company intends to
promote its other brands like Westin
and aloft, where there is a gap for such
hotel styles. The company recentiy
announced its first W properies in the
Middie East - one will be launched in
Qatar's West Bay at the end of 2007 and
the other at Dubai Festival City in Z008.
Starwood is also shifting its Middle East
headguarters to Dubai. =
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We speak to Javier Benito,
ftarwood's executive vice
president and chief marketing
officer, about Starwood's new
brand mission.

Hew do you enhanee your brand with
various partnerships?®

Think about this, iy Coffes and the
Meridien brand, you s2e they already
created something very different - the
quality of the dizplay and brand. If you
ga to any hotel in the US you will not
find this.

But dont you see any negative
repercussions?

1 think it's abowt choosing the right
partner and the brand that will enhance
you as opposed to any brand that
approaches you.

what about brand partnerships In the
Middle East?

we'ra trying to establish a global

brand and then those partnerships will
b= complemented with strong local
partmerships. But a lot of people that
stay in the hotel are not local so you
have to cater to them.

Heow will the Internet empewer your
brand?

Five years ago, wa had $200 millkon in
anline sales and last year it reached

£1 billion. The cost of that transaction
is much smallar than if you have a live
parson answering the phones. also, if 1
have people watching my advertising on
the web, there's an incentive for them
to watch the ad and 1I'm going to be
more pewerful because I'm going to be
more afficiant. S0 instead of investing
im a 30-second commercial, I'm going fo
imvast it in my website.

we will use the internet as an enabler.
we nead to use technology as a way to
stay in towch with the customer. You are
nat dehumanising the experience but
enhancing it.

Sheraten In collaboration with vahoa!
are offering Internet access in s hotel
lebbles. What Is your relationship with
Yahaa!?

It*s a combinad partnership and we

L, iThiddle Cast Travel Il

share the costs and the revenues.
Yahoo! benefits because people can
come to the hotal and sign up for free
with Yahoo! whereas they normally
have to pay 535, Eventually you bacome
one of their members and they recruit
someaang in their target. What we get is
development support and their dollars.
Ma one had approached them to do that
and theirs is a link to the Sharaton site
on Yahoo!.

How hawve loyalty schemes brought
about Innovations inte your company?
People now get a lot of loyalty points
and we want to give them creative ways
to use the points. For example, Victoria
sacret has a party that's very exclusive
and people want access to that. So by
putting a package together, you're giving
something new and different. You can
do the sama with a Pavarotti concert,
depending on your intarests.

Your hotels at the mament still de not
portray your image, Do you agree?
wiell, we have a long way to go before
wie get there; it's not going to happsn
right away. We know that if you train
the general manager, they can properly
train the staff and that will solve issues.

We have spacific ways of asking for this
and if you don't 522 a change. thare's &
probiem.

What's your antlclpated retwrn on
investment?

We afready command a premium
versus our competition and we'll bagin
to increase our premium in terms of
competition and we are ready to tackla
aur RevPar which means more revenus
than the competition.

We caught up with Roeland
Vos, Starwood's president for

Europe, Aifricaand Middle
East, in New York to discuss
the company's restructuring.

Hew did the rebranding concept begln®
We realised that if you go for a real
branding company, you have to stand for
something that makes a difference in the
customer's mind.

We have to make sure that within our
bramds we have the local cultures
reflacted. Take the westin for example.
When you enter a Westin, you get a
refreshing welcoming drink. In the Middie
East that's nothing special because a

lot of people do it. That doesn't mean all
ower the world the drink had to be the
same. In China you would serve tea; in
Japan, green tea; and in the Middle East,
coffee. In Euwrcpe it could be glass of
lemonade or beer

This Is a blg meve fer Starwaad's
management and its employees. How
do you communlcate that message
throughout the campany?

we started it off in San Diego this year
where we gathered all our general
managers to address what our brand
stands for. From thers on, we had a
numier of get-togethers with individual
brand leaders so they could spread those
messages. Then in each of our hotels,
the staff are trained.

At the same time you need to create
some sort of a hype. For example, you
seg some people painting a Sheraton
cafetaria orange. It is not the orange of
the cafeteria, it is the fact that people
see that something has changed.

Was the acquisition of Le Meridlen the
catalyst for this change?

It was before the acquisition. As long

as we continue to distinguish the luxury
brands, we can kesp adding maora.

We knew we had to do something for
Sheraton, Westin, Four Points, The
Lumwry Colkection, 5t Regis and W,

Le Meridien was just a reconfirmation
that if you do that well, you can keep
adding brands.

A S

Peaple recognise brands but mare for
the brand name than what It stands for.
That's why | think it's our role to explain
to owners abowt brand strategies and
what is the best for them. We hawve

to start differentiating between the
different brands and explain that to the
public. In the next six manths you will
start seeing thoze things coming along
in tha Middle East.

How do yeu convince the ewners to
contlnue te invest In the property?
The swners are interested in return-
an-investment. If they have an asset

im a hotel that's underperforming. it"s
mastly from a financial perspective.

If wou put money back in and have

the right brand, youwr RevPar is right
abowe the line. Where we can, we will
convince the ownar that by investing
hes making a smart decision and going
to make maore money, especially in the
Middle East whers the owners ara very
sensitive because they have the financial
capabilities to do so.

Toa many brands within one company
could be confusing te some peaple.

I think there is no limit to the amownt

of brands you can have as long as it's

Hotel Brandine :

different in the customer's mind. At a
cartain point in fime, these major brands
will have saturated the markst and
someathing will have to be done. Whan we
saa that the market is saturated we will
deliver something new, such as Aloft.
The consumer wants the best
experlence for the best pricing. How
does that fit Inte your madei?

You can come to a point where people
will pay for the experience rather than
just the bed. There is no rationale
because people like the brand, the image
and have the emotional connection and
will pay the price. We want to get to the
point where people don't differentiate an
price but on other things.

sacriflces are always made in such a
miowe. What were yours=

wie're not losing a lot bwt we are cutting
costs that are nof facing the customer
and wsing that money to build the
customer experience. | don't think we're
losing anything.

what about Starwood as a brand?
Starwood is not meant to be a consumear
brand and is the owner of all the hotels.
But you will not s2e a Starwood Hotel,
that's not the idea.
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Starwood's new brand
positioning is set to make
things more clear for its
owners, consumars and of
course, itself. Here's how it
is characterising its eight
hotel brands.

fheraton

Brand Description: warm,
comfaerting, connections

Sheraton's positioning is being

brought to life at every stage of the
guest experience, from new television
advertising, new collateral and a new
signature “warm welcome’. Starwood's
largest brand debuted its Yahoo! Link &
Sheraton, a lobby hub where guests can
hop on the internet, explore the vahoo!-
designead, focally-tailored website, grab a
coffes, work, chat, read, watch TV or play
a gamea. The hotel's new ad campaign
truly depicts its homely business nature
- =at Sharaton you dont just stay hera,

you belong.”

Four Points by Sheraton

Brand Descriptich: honest, uncomplicated, comfort

This hotal chain is targeted at self-reliant travellers who seek a simple, hasske-free
envirenment in a cosy and comfortable fashion. Celebrating ‘simple pleasures”, the
brand is rolling out a 'Bast Brews” international beer programme serving swmptuous
pies in its hotels; providing simple tips to make life less complicated and launching

a saries of great looking new interior design packages. Added value services include
free high-speed Internet access and free bottled water The brand plans to lawnch

Le Meéridien

Brand Description: chic, cultured, discovery

L2 Méridian, the European chain Starwosod acquired in November 2005, has alsa
embarked.aon a fresh brand strategy. The hotel seaks to engage its guestsina
meaningful way - bringing alive itz passion points of music, film, art, photography,
food, design, architecture and fazhion. 1t aims to curate an experience for its guasts,
stimulating them and enriching their stay. Growth plans are aggressive with a
strong pipeling in place and a spacisl emphasis on North America where the brand is

Luxury Collection

Brand Description: exceptional, indigenous, unigue, experience
The managers of the third largest luxwry hotel brand in the world felt they had to
add an extra word to describe their chain. The Luxury Collection is evolving from a
primarily trade-facing brand to a consumer brand. The chain will fecus on including
the world's most celebrated independent hotels in a collection famed for its stunning
properties like the Gritti Palace, the Hotel Imperial and the Cala di volpe.

Brand Description: flirty, insider, escape
Wwith 20 properties arcund the world, this hote! brand boasts a real unigue flavous.
Funky and =uave, comfortable and cool, W hotels exhibit dramatic uftra-modarn

hanevar programme which pr
and when they want it. W is cpening its fi

properiy in Dohz in 2007

Westin

Brand Description: personal, instinctive, renewal

if you are a new-age healtth buff seeking a heavenly experience, then Westin

is definitely your type. This is the first hotel chain to ban smoking, meamwhile
introducing a new “sensary welcome' featuring white tea scents, transcendental
music, tramguil lighting, refreshing towels and an elixir. The chain is working with
the Mayo Clinic to understand the effects of trawel on mind, body and spirit. Westin
is stressing on its emotional highlights throwgh its multi-million dollar ad campaign

Hatel Brandin :

§t. Regis

Brand Description:
uncompromising, bespoke,
seductive, address

Again, three words aren't enough to
define the prestige of 5t Regis. The
chain is relng out some of the world's
mast spectacular new hotels and
continues to develop residences with 12
under progress. Signature services will
inclwde a wine aficicnado programme,
restaurants with celebrity chefs, an
expansion of its famed butler service and
new Remede spas.
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flloft

Brand Description: sassy,
refreshing. oasis

Launched less than a year ago, aloft

is W reinventad. The catch: it is more
affordable. The hotel will feature
inspiring benafits incheding its Anythingf
anytime service promise, its grab-

n-go food and beverage concept and
airy public spaces designad for social
gatherings. Aloft expacts to launch its
first hotel by 2007 while more than 500
properties are planned by 2012,

{Aleft image is an artisf impression)
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fail of the Season

UAE-based Gulf Craft is the Middle East's larpest luxury yacht and leisure boat manufacturer.
It produces around 400 yachts and boats a year and exports more than 7o per cent of them
worldwide. Setup in Ajman 24, years ago, the company is one of very few global manufacturers
unth th? sIuII and capacity to produce over 30-metre long fibreglass-hulled luxury yachts.

i finds out more from Erwin Bamps, Gulf (raft's executive manaver

wWhy would a eustemer want to buy a
boat made In the Arab werld rather
than somewhere where there Is a mare
establlshed boat-making Industry?
Howadays, the customer is more

interested in the value for money, image,

and styling and on the other end it's
where the boat was made. If you look at
a compater, you look for the branding;
you don't look at the origin of the parts.
People do not question that any longer.
what is the profile of the peaple buylng
your boats?

A5 | was growing up, | Enew that
boating was for an exclusive minority

of people. But baating has becoms

very democratic and opened up to a

kot of people although it's not yet a
mature market. The type of customer

is changing because today there's an

industrial or a retired person who's
made his money and they don't have

to be enormously rich to afford a boat.
Mow it can cost around $30,000 to
540,000, Banks have also opened up to
financing for boats which makes it more
affordable and democratic.

We see more banks in the Middie East
prowiding laans an yachts. This s a
clear sign of a boating boom.

It's wery comman in the US. People buy
more boats there than in Europe. The
typical boater doesn't have a 60-foot
yacht. The typical guy cleans his boat
on the weekend and goes out fishing
with his wife whose casting the anchor
over the boat. it's not the glamorous
side of boating. But there's also a large
boating community that can spend up
to 5350000 on a boat and that group is
still growing. The focus here is driven by
people wha want a floating palace and
who also want to enjoy their life and use
their money instead of banking it.

Do find mere people financing through
banks or paylng lump sums?

Buying a boat is becoming easier
becauss people used to do it by paying a
lump swm. Mow peaple have 40 per cent
of the money and are getting the rest
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financed. The second type
is the person who really wanted one
boat but could only afford anather boat
which costs less.
Banks are now feeling more comfortable
and there is more flexibility in giving
those types of customers the loans to
bary the boats they want. We don't” want
to let the customer go. We tell tham the
financing is available but we dont try to
ancourage it
Dubal has become such an attraction
for the real estate Industry and a lot
of these are waterfront developments
- that's perfect for your business.
what relatlonship or deals have you
establlshed with these real estate
companles?
The marine lifestyle iz going to add
value to the properties, but of course,
developers are also exploring new
marketing cpporfunities. There isn't
an official partnership but thers is
a consideratien on how to further
develop the marina lifestyle. There
is cooperation without a formal
relationship - it's on a one-to-one basis.
Do you see a baam In the next flve

years?

it is not happening today but we're
gearing up for an increase in the
international market. in the Gulf, we
think it'll be much higher than most
areas worldwide. You will see a drastic
increase in the next five years.

Are you prepared for it?

we're sef to establish three new
assembly sites in the next 14 to 15
mionths. We have five sites, including
Dubai and the Maldives.

why the Maldlves?

if you leok at the map, you see 2100
islands and we're the only one with a
quality prodwct who's producing thera.
Therefore you can see we have a very
good position. It's a good destination
bacause people don't wse cars, they
use boats. But there are only very few
destinations that are like the Maldives.
The ocean is calm and easy to move
around the waters with a small vessal,
and people are making a lot of money.
wie're the only one owt there and we
supply boats fo South India, Singapore
and Thailand.

what Is your target market?

ower 7O per cent of our boats

are exporfed to Australia and the
Mediterranean area. That doesn't mean
that the customers are there, but the
boats end up thers. & lot of Russian,
German and Arab nationals will put
their boats there. We sea the bulk of our
baats going to the Gulf or the greater
Middle East. But as for nationality, it's
very mixed.

What's your top of the line produsts?
The Majesty is the super luxury line

boat will cost around 512,000 at the low
end.

What"s your smallest boat?

We build 20-foot boats. Our advantage
is that our customers understand

the level of guality that goes info our
products.

You bulld 400 beats and yachts a
year. That seems lke qulte a blg flqure
for UAE-based company. How much
demand s there?

The problem that we have is that we
can't deliver what's been ordered
because we have a backup of 200 boats.
and we're at capacity all the time. The
product is very strong and the market is
continuing to grow. The Guif Craft boats,
which are put on the market, are usually
up for sale for six to 12 hours before
theyre purchased.

with all the grawth throughout the
Gulf, are you prepared to take on the
demand?

The demand isn't completely there yet.
While 'm boasting of our backup in our
order book, most of it"s for export.
Belng a boat manufacturer and boating
Is a big part of the tourlsm Industry,

do you see yoursell as a contributer

te inereasing tourlsm Inte the
reglan® l
When | came to live here,
Dubai was
a shopping

o TSR |
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destination. Dubai has now become

an end destination. People seeitas a
popular weekend destination where
they come to find entertainment in
miany different ways. in Dubai, they
continuwoushy think abowt what is lacking
in their tourism portfolio. Hotels are
lz=oking for people to spend their money
and we can work with them for short
cruises and fishing trips. That's where
we come firom.

Do you have any plans to develap the
cruising industry?

That"s a very different industry and the
problem is that Dubai is very far from
other destinations. Cruise liners dont
allow for a week between stops. and
arpund Dubai, there isn't much of a
cruising destination.

Do you think yeu're geing to become

a necessity in the Gulf with all the
marine lifestyle projects®

Thers is a problem with the marine
lifestyle in Dubai. The developers said
to people that they can have their boat
in front of their homes but they forgot
to actually build the marina. Mow they
are prionitising that initiative, but this
should have been part of the entire plan.
Hew dees baating in the Gulf differ
from ather places?

Boating in the Gulf is a way to entertain
friends and family because it's simply
too hot to go out. In Dubai, people want
their own floating mansion. vou

see very differant types of
“. . boating throughout the
worid and that's what's
unigue aboast

and we have lower-end fishing the Gulf -
and multi-functional boats for enclosed
cruising and water cabins

skiing. &
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WOMEN

Tropical Luxe

A unigue timepiece from Corum has
brilliant coloured toucans surrounded
by tropical flowers hand-painted on a
mother-of-pearl dial. The 18-carat white
godd caze set with diamonds of 3.30
carats forms a fitting frame for this

beautifully matched pair. This 2006
addition to Corum's Artisan Collection
is limited to only 50
piecas worldwide and no
two are the same in
colouration.

Eye Style

Dolce & Gabbana steps out with their
Spring-Summer Eyewsar collection
which is all about cool contours, super
style and comfort. For those wha love
their name brands to be known, the
fashion designer's logo is prominently
displayed in & crystal setting. Also
featuring prominently are Aviator-style
madels with super-size rings on extra-
slim frames and metal strips on the
bridge for an emphatic look.

D

Exotic and Sweet
& femining, flirty look accented by
island-inspired hand-crafted accessories,
vibrant floral designs in succulant of
papaya and berry, with accents of
green, ivory and neutral hues of brown
serve as inspiration for Estée Lauder's
Spring 2006 Colour Story. The full ine
of cosmetics brings out the island girl
i EVery wWiman.

Feet Forward
valencia is right on the heels of

the latest footwear trends taken from
the catwalks of Milan this summer.
Stylizh women are advised to pay
special attention to floral inspirations,
with floral foliage and colours that range
from fluorescent oranges and greens,
baby pinks and blues, to the more
miature tans. To bring owt the night bird
in you, take advantage of the almost
gothic allure of metallic leathers, faux
ewels and animal prints available this
SB3500.

W Middte Ea Trwel Jaby-4ayms xes

[CORSHOW
CUMRE

[T A HE ECLAIRT REAST

FIHE 'ﬂBﬂ.E
— -;tﬂ:::;
e
-a'f-":' .:r L
g [ i ‘
T il
Snow White

Christian Dior claims to have made it to

the cutting edge of skin whitening with

their new line of DiorSnow Pure. With
16 products in the new

L fine, thers is a treatment
e for all ages, complexions
and seasons. Within this

program, women will find what
they're looking for and can emerge
with a fabuloushy fair, flawless and even
complexion.

Exclusive Sparklers

Exclusivity and quality are the keynotes
of every Graff jewel and its style and
warkmanzhip are noted of the brand's
exclusive line. Graff necklaces, earrings
and pendants also use precious stones
like emerakds, rubies and sapphires.
Graff's high-end jewels include fancy
yellow and white diamond necklace,
vivid yellow radiant cut diamond
earrings set with white pear shape and
marguise diamonds, flawless diamond
drop earrings and bracelets in cushion
cut stones.

Who's the Boss?

For the man who aspires high, Hugo
Boss offers their new pramium
fragrance, Boss Selection. This
fragrance bottles the smell of success,
sophistication and elegance. It's touted
as lively, light and elegant yet strong
and modern. BOSS Selection is a scent
of contrasts, with green and fizzy

top notes, light with grapefruit and
mandarin and infused with spicy pink
pEpEErCorm.
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Sixty Style

Cool, sexy and rugged are the words
used to describe the new Spring/
Summes 2006 collection from Sixty. the
Halian brand for men. Cool white shirts,
smart capris, striped T-shirts, detailed
shirts with embroidery, jeans with eye-
catching back pockets and handcrafted
round necks. Revelving around the
sacond-hand concept, every garment
still maintains the modern touch, paying
special attention to the details and
miaterials.

MEN

Golden Scribe

Black and gold are the
signature colours
Taking It Back the legendary
These new sunglasses from Dunhill Montblanc !
take inspiration from Afred Dunhill's Meistarstiick.

first collection of protective motorist
gogqgles in 1897 that provided practical
protection for early 20th century
automaobile drivers. Updated for today's
gentiemen; the collection builds on
Dunhill's unigue motering heritage,
creating chic, sieek and innovative new

Gold & Black

The new Solitaire
series picks up these classic
ingredients and reinterprets them in a
new, distinctive and contemporary way
with elegant. eye-catching stripes. In
this collection, the gold cap and barrel
of the fountain pen are finished with

styles. Using the original “sun goggles"”
as inspiration, Dunhill has revised and
modernised this iconic design to create
an inspiring pair of sunglasses.

Platinum Fashion
The Yacheron
Constantin
Patrimany
Contemporaina
watch comes
platinum

Q50 - we'ra
talking

casa, dial

and a buckle
for the wrist
strap. The pure
round oversized
case offsets
its micro-grain
finishad platinum
dial in a discreet play
of reflacting light only

achievable with this precious element.
Cesigned and crafted according to the
most demanding standards of Swiss
craftsmanship, this extra sfim piece
with its deliberataly unadorned face,
embadies the classic heritage of its

maker, a traditéien gained over more than

250 years.

stripes of deep black. The clip is also
gold. On the caps of the rollerball and
ballpopint pens, fine stripes contrast
appealingly with the lustrous black

barrel.

Loud and Proud

De Ville X2 Big Date Co-Axial
chronometer is available in 18-carat
red gold De Ville timepieca. The X2's
name refers to the juxtaposition of the
large godd Roman and Arabic numerals
an the three-hour markers and in the
big date window. On the dial the three
dimensional, highly polished applied
numerals, mega lego and nama are
all crafted cut of gold. The black dial
offsats the white-painted ‘railway”
minute track and date numbers.
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Adventura

Situated at the base of the Mew
Fealand Southern Alps, Lake Wanaka is
renowned as being one of best skydiving
spots. Accompanied by a professional
instructor you can experience the
excitement of skydiving without having
to learn how. Freefall at speeds of up to
200km/h and enjoy breathtaking views
of Mount &spiring, Mount Cook, glaciers,
rivars, lakes and the rugged wildarnass
of the Mount Aspiring Mational Park.
Lake Wanaka also offers eco-rafting,
kEayaking, trekking, wilderness jet
boating and golf. 1t is accessibla

from neighbouring Queenstown and
Christchurch by road.

Tel: +64 O3 443 7207
skydivedlakewanaka cong

Extrems

The Great White Shark is one of the
most feared predators known fo man
and the largest carmivore in the oosan.
Inferestingly, sharks on average kill less
than 10 people each year, worldwida,
whereas millions of sharks perish at

the hands of fisherman hunting for
food. I you wish a close encounter with
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this misunderstood creature from the
safe confinements of a cage, head for
Gansbaai. Located about 160 kilomatres
southeast of Cape Town, South africa, it
is one of the world's finast locations for
viewing the Great White. Peak times for
sightings are June, July and August.
Telz+27 O 258 3584 1005
dive@sharikwatchsouthafrica.com

Escape

Perched high in the atlas Mountains

is the Kasbah Tamadot, this 18-room
mauntain resort owned by Richard
Branson of Virgin fame offers stunning

views across river valleys and snow
capped mountains. Services include
trekking and skiing in s2ason, hot-air
balloon rides, visits to nearby villages
and scenic flights over the Sahara
Desart. For those wanting to relaz and
unwind, the resort offers a traditional
Moroccan bath, an infinity pool, both
indoor and outdoor heated swimming
pools and a spa. The resort is reached
by either a scenic drive from Marrakech
or a 1o-minute helicopter flight direct
from the airport.

Telz a4 023 8600 0430
enguiries@limitededition virgin.co.ukx

Unigue

The first-ever undersea restaurant in
the world has baen introduced at the
Hilton Maldives Resort & Spa Rangali
Island. Ithaa sits five meters balow the
waves of the Indian Ocean, surroundad
by vibrant coral and marine-fife. The

antire restaurant axcept for the floor

is made of clear acrylic, offering diners
panoramic views and a feeling of being
completely at one with the underwater
world. Seating only 14 people at a
time, this unigue restaurant offers
contemporary Maldivian cuisine and a
wide selection of wine and champagne.
Tel: +360 668 0623
maldives@hilton.com

Events

The Pamplona Bull Run is held sach year
from the Tih to 12th of July in Pamplona,
Spain whera hundreds of locals and
visitors risk their lives as they run with
frenziad bulls along the 800-metre route
across the town's narrow streets all the
way to the bullring. To participate in the
run you do not have to sign up amywhere;
you just enter into the run and try to

do as best as you can. Pamplona is just
fowr hours by road from Madrid. The
closest airport is Nodin situated seven
kilometres outside Pamplona. Just pray
you come back alive!

Tel: +34 948 220 100
pamplona_net@ayto-nemplona.e




* Executive Traveller
rind +harma

Hew many times do you

travel a year?
around 10 times a year.

O you enjoy travelling®

1am absolutely addicted g
to it

What airlines de you travel

with=

Lufthansa and Emirates

what changes would you like to see
implemented on the airllne?

I trawval with airlines that meet my
requirements.

Do you look for time or comfort?

it depends. On business trips, | try to
book the most efficient flight=. But
when | am on keisure, | go all the way for
comfort. Mostly on arrival | walk straight
into meetings.

How do you kill time in the alr?

Rk it
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Mame: Irina Sharma
Job title; Managing Partner
Company: ekadaa Public Relations
Company Profile: A focused PR
company with multinational and
Middle East clients, including German
Tourism Board, Lufthansa Airlines,
Clinigue and Durex.

Chatting, reading and working. | also
hawve a set of exercises | do on long
flights.

So you try to make frlends on baard?
I make friends all the time. it*s no
differant at 35,000 feat
above grownd.

Do you ever use the
phone/fax on board?
Very rarely.

wateh movies?

On long-haul flights,

| mostly enjoy the
documentaries or the
comady channel.

Fragrance: Arabic and aromatic
oils, Jean

Paul Gaultier
and Clinigue
aromatics
Anl... & writing

your travels?
Traffic in most cities. 1t's the worst
annoyance.
Are you part of any frequent fler
programmes?
Emirates, Lufthansa, Air France, Delta
and AW
what do you look for In a hotel
Mon-smoking rooms is a priority and it
helps if it"s a renowned hotal chain.
Where were you most impressed with
the hoapiltality=
It was a Family Inn in
- | Movato. The ambiance,
service and the hospitality
! are the best.
Any other leyalty
| programmes?
Marriott and Priority Club
. Where do you spend your
# holidays?
~— Dpepends on the mood.

Alrbus er Beelng?
Depend again on keng or short flight
Your faveurlte stapaver?
Moscow
Your worst stopover?
Minneapolis. From the time | stepped
off the aircraft all things went wrong.
Flight delays and bad airport.
Do you ever book anline?
Always. Most of my travel plans
are last minute, e-ticketing system
works the best also you earn T5-100
per cent more air miles booking
online on most carriers.
wWhat technology do yeu carry alang?
Laptop and my iPod.
What challenges do you face during

| just came back from a
trip to San Francisco - now that's a place
I can never have enough of.

Credit cards?

American Express, Visa and MasterCard
O you have time to go shepping while
you're travelling?

Always. | hit the music shops first for
the latest alternative CDs.

Do you hire a car or take publle
transportation?

I find limousine service to ke the most
convenient and comfortable. You cam't
argue with that, eh?

Hew mueh de yeu depend an
technolagy®

Apart from food, mostly everything.




revival in the West Bank and the Gaza strip?

Only after the Ministry of Towrizm and
Antiquities was established in 1994,
work began on developing tourism to
Palestine. Building the infrastructure,
training facilities, promating investmeant
and developing the Palestinian

product as well as promating it abroad
were seripus. Within a short period,
international markets realisad the
destination's regionmal potential. Shortly,
Palastine was back on the international
tourism map as a unique destination.
Within the flash-in-the-pan “boom',
tourism contributed $350 million to the
naticnal annual revenue and provided
12,000 jobr opportunities.

Investment in the tourism sector
increased remarkably and in the third
quarter of the year 2000, the number of
tourists reached 1 million with 350,000
tourists spending at least four nights

in Palestinian hotels which registered a
total inventory of 6,000 reoms.

“When we came into the picture in 1994,
Palestine had only 2,000 hotel rooms -
from Gaza to Jerusalem (East and West)
and the west Bank,” explains Tourism
minister Ziad Al Bandak.

“Between 1994 and 2000, we built
anaother 2,000 hotel rooms. Hotel
develspment was rapid and widespread.
Think about it. approximately 5000 in
six years is quite an achievement. It was
the dream of the Palestinians to build
more and more. Tourism wntil mid-2000
contributed 7 to 9 per cent of GDP. Of
coursa, we know it picked up only wuntil
the intifada when we got seriously hit
Al Bandak's advisor Ibrahim Jadallah
explains how the situation was topsy-
turvy overnight: “virtually everything
came to a halt. in Bathlehem. two 5-star
hotels closad. In Jericho, one Inter-
Continental Hotel and numerous other
resarts and casinos shut their doors. In
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ramallah, three big hotels closed.”

In the middle of 2003, the political
scenario reversad the economic
downtwrn following the implementation
of the so-called read map to peace and
the Israeli withdrawal from Bethlehem.
Tourism began to pick-up again.

Tourists trickled in despite the unstable
situation. The touriszm authority
resumed work with attracting pilgrims
and religipus tourists. Unfortunately, the
caonstant off- and on- peace negotiations
stunted the advancemeant of trade and
plunged the region back to its previouws,
if mot, worst state in history.

Left with no choice, the Ministry of
Touwrism and Antiguities, against all
odds, spiked up activities in tourism fairs
across the globe and kept itself visible

in international forums on tourism and
development - all to secure Palestinian
interests and facilities despite road
blocks ahead.

(One Palestinian Authority lady
representative had traveled three
days on feot for hundreds of miles

glong the Mediterranean coast just fo

i
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} s Palestine on the Map?
With escalating tension between Israelis and Palestinians, what hopes are there for toufism

addresses the Palestinians in authority.

attend Lebanon's tourism exhibition
AWTTE. She was not allowed by Israsli
border guards to cross. Since no other
representative was in Beirut to man
their booth, she did the impossible.)

In 2004, the Holy Land saw a sharp

rise in the number of pilgrim arrivals.
According to statistics from the Ministry
of Tourism and anteguitias in Bethiehem,
in the first six months of 2004 tourist
arrivals to Palestine increasad more
than MO per cent compared to the same
period last year The surge is attributed
to the combined efforts by the towrizm
ministry, the private sector and the
international community.

Efforts focused on rehabilitating the
infrastructure, marketing and promoting
Palestine in the international markets
and implementing capacity building and

aWareness programimes.
Even the late Pope John Paul 1N, in
his address to the General Assembly
of the Italian Bishep's Conference at
the vatican City, lauded the initiative
adopted by the Halian diocese to
promote pilgrimage to the Holy Land.
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after the Gaza pullout in 2005,
Palestinian tourism experts started
pinming their hopes on intermal tourism.
It was one (perhaps the only) way to

tap the numbers, as the beaches were
getting a lot of attention.

Gaza's Deir Al Balah has beautiful
beaches, golden bright sand, year-rownd
sunshine, great seafood, guality dates
and archasological sites. it attracted
native family vacationers in the midst
of widespread instability. From the West
Bank, people thronged Gaza's shores.
“Work on building hotels in Gaza started
in 1924, There were two to three hotels.
Today, there are almost 1,000 roosms.
Although not a lot of tourists stay

in thess hotels for obviows reasons,

the business relies on diplomatic

or governmental visitors. Despite
difficulties today, we are working to
revive the hotel sector” says Al Bandak.
The serious challenge, Jadallah says,

is how to increase tourism into Gaza.
“There's no way to get to Gaza, neither
from the s2a mor air, nor land - throwgh
Egyptian or Israeli borders. It's just

inaccessible,” the advisor claims.
Meanwhile Bandak estimates if
checkpoint procedures get lifted, they
could reach pre-September 2000
numbears - two million visitors.

“Mast tourists come from sraeli
operators,” ha says. “Their programmse
anly allows them a couple of howrs
herae. Wea help Palastinian operators to
compete in the market, and attend trade
fairs. Israeli propaganda says our cities
are not secure. On the contrary, we care
dearly for visitors. it's our culture”
Another important issue is to find a safe
passage between Gaza and the West
Bank. Many visitors from the West Bank
like to travel to Jerusalem, Bethleham,
Ramallah and Jericha; some in the hope
to see families and relatives.

“we need access as 500N as possible.
Otherwise, we reap no benefits from
the redeployment from Gaza. Hothing
whatsosever gained from the previous
negotiations!™ exclaims Jadallah.

“If anly we can open and use the airport
and seaport, the border crossings from
Egypt and Israel, we will have some

Tourism Board :

traffic.” People from Gaza sneak out
through a fence, smuggling themselves
out of a tiny gate. This boundary is now
closed off. But the ministry is certain
that if the borders are apen again,
tourists will flow in freely.

“There will be no tourism if there is

na airpart, no seaport and no open
boundaries,” Jadallah adds. “Gaza
international &irport has been destroyed
complately; every centimetre of asphalt
on the runweay, damaged.”

Although Jadaliah admits nothing will
ever take place in the immediate future,
there could be light at the end of a

very long tunmel. “There are only two
altermatives: to construct a high bridge
or dig & tunnel, from Gaza to Hebron,
abowt 45 kilometres long which will be
difficult to dos”

Recently, the Palestinians licensed about
100 new tour operaters. Unfortunately,
miost of them today work with paople
whio leave Palastine for Syria, Jeddah,
Lebanon, Dubai, Turkey and European
cities. “Of course, tourists are not the
Palestinians; our people cannot go
through the Israeli borders without
problems,” explains Jadallah.

“We licensed another 200 guides. |
remember when we created the ministry
in 1924 after we received the authority
following the Oslo Accords. We had

only 80 guides, the youngest was 55
years old. The Israelis did not allow any
Palestinians to work as a guide. True

to the word of the Israeli War Minister

in 1967 wha said, 'l can teach the
Palestinians to become fighter pilots but
never allow them to be tourist quides.
aAnd s0 the ‘quides” business remained
dead. Today, we have a total of 280"
“We want tourists to come and sleep
here, so unemployment can go down and
the tourism industry gets a break™
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what are some of the initlatives

that the Singapore Tourlsm Beard Is
undertakling In the Middle East?

we opened our office in 2003 and this
is the first time we have a Middle East
presence. This is our regional base

and there are a few hey segments that
we promote. We sell Singapore as a
business destination in addition to an
ideal place for exhibitions and trade
shows. We alss pursue Singapore as

a medical destination. Then there is
International Enterprise Singapore
that halps Singapore-based companies
internationalise their operations or
export their services and expertisa.
Hew much growth have you seen?®
From 2004 we had about 58,000
visitors from the Middle East - a 20 per
cent increase from our 2002 figures.
we don“t count 2003 beceuse of SARS.
Gaing into 2005, we continued the
growth by 3.8 per cent over 2004
numbers. | think for 2006, we're positive
because during the first three months
we've seen about 20 per cent growth.
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what Is the number of travellers?

Far 2005, we had 71,000 visitors from
the Middle East region and that's
counting all nationalities.

¥What's the most Important target
market for you?

The GCC s the most important area
for us and the WAE is still our largest
market with Sauwdi Arabia and Kuwait
round out the top three.

In regards to your medieal tourlsm,
what offers do you promating?

We have one of the best health

care systems in the world and that
was ranked by the World Health
Organization. That's something a lot of
people aren't aware of. We're promoting
Singapore to foreign patients.

Because we only have four million
people, there is limited opportunity for
our doctors to practise their skills. in
that sense, foreign patients help us
improve our skills.

Today our key focus is stem cell
transplants and treatments for
thalyssemia. These are some of the
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most important treatments for Gulf
residents. We do not focus on generic
treatments like health screenings
but rather on high-end patients and
SUrgeries.
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Is Dubal taking business away from
Singapore®

Dubai is the regional hub for the Middle
East. Likewise, Singapors is the hub

for Southeast Asia. | don't think that
competition in that sense will be that
much of an issue. Maybe in terms

of technology, but that's something
everyone will have to grapple with.

D& both citles epoperate on any levels?
I think there are a lot of parallels
batwaen the two economies. it has
generated a lot of two-way interactions.
fou'll see many Singapore officials
visiting the Middle East and vice versa.
were learning from each other.

Dubsi is going through their own
growth phase and they want to learn
from Singapore. But they're doing it
with their own style. The impact has
been positive and we'll see a kot more
exchanges.

Is Singapere looking at ether areas ta
pramate ltself beyond business, lelsure
and health practices®

We hawe a tourism master plan that by

2015 we want to have 15 million visitors.
We don't have enough attractions to get
there but we're launching integrated
resorts. The marina resort is to see

a business centre and also a leisure
facility. Om the other hand we're focusad
on attracting families with theme parks.
We're also focusing on shopping malls
and improwving them.

Singapore Alrlines Is ranked amongst
the best In the world and that helps
promate your tourlsm. What activitles
da you share with your airline?

As a national tourism organisation,
we're completely different becausa
theyre private and we are government-
run. | generally work with most
carriers who have fly-packages
to Singapore. We often offer
packages and holidays with thesa
airlines.

Southeast Asia, has had Its health
scares, particularly from SARS
and avlan flu. Hew do you confrant
these problems?

We are vary forfunate that over
the last tsunami and the bird flu
we waren't really impacted in any
sense. s still business as

wsual bart we are mindful of our
neighbours. A lot of people still
have lingering perceptions of
some of thase events. It's not
about a country anymaore, it's a

regional issue.
In terms of tawrlsm, is there

healthy competition amongst
ASEAMN (Assoclation af

South East Aslan Natlons)
countries? |
Paople who fly to Singapore

and Malaysia usually go to

Touriem Board :

both countries. Thers is a natwral traffic
flow batwean the two. We do actively
engage each other to come up with joint
promotions.

We've seen Dubal and Malaysia with

g' their awn shopplng festivals. How does

shopping in Singapare eompare?
. We're very focused because the festival

! takes place once a year and feedback

has been growing. We are changing

| according to market reqguests and
. customer opinions. We also offer very

genuine discounts and year after year,
people are spending more money.

The summer months are very good
because many people leave the Middie
East fior their vacation so it ends up
being very good for us.

what's the average stay fer peaple Ini
the Gulf te Singapore®

The average is four days.

What are your maln global markets?
We have offices in London and Frankfurt.
But one of the emerging regions will be
Russia.

what are you target markets glabally?
I think we’ll try to target the long-

haul markets and then Indonesia and
Thailand for leiswreand ___ _——=2g




fizzling

The scorching summer

Summer $iens

hs have settled in across the Middle £ast & people abandon the rat

race to search out the ideal vacation destination. But whether you're traveling to cool or tropical
destinations, be aware of a variety of health risks which may hamper you're hard eamed days of

rest and relaxation.

Sun Exposure
While pratecting yourself from sun

exposure should be commaon sense by
now, it is important to remember that
your regular sun screen may not be
encugh in certain tropical climates.
Depending on skin, a higher sun
protection factor (SPF) than what you're
normally wsed to will help your skin as
it adapts to the new conditions. Apply
generously over all exposed parts 30
minutes befere sun exposure. Be aware
that water, snow and sand all reflect
uftraviolet light and increase the sun's
affects.

G Middle East Trawel futy-Aoqnt mo

Altitude Sickness

If traveling to & cooler mountainous
region for hiking, ke sure to acclimatise
the body to avoid any altitude-related
illnesses. While most cases only occur
in extreme conditions altitude-induced
ilnesses can include headache, nausea,
dizziness, loss of appetite, vomiting

and insomnia. If these symptoms are
left untreated, they can escalate to life
threatening conditions known as Acute
High &ltitude Pulmonary. Howewver, such
strong a strong reaction is usually felt in
hardeore mountain climbars.

Mosguitoes
Mosguito bites may be a
minor annoyance to some,
and painfully aggravating
for those with more
extreme reactions to the
bites. To prevent mosgquito
bites, wear long sleeves, hats
and shoes. However, for people
traveling to warm places, apply insect
repellant continuously, especially
in araas known for yellow fever and
mialaria.
The mast affective products contain
DEET, an active ingredient
found in many insect
repellents. Products
containing 100 per
cent DEET
are affective
for around 10
hours, 30 per
cent DEET

between five and six hours, 10 per cent
is three hours and 5 per cent is two
hours. Thowgh less effective, insect
repellents containing certain botanical
products may be an option when the
duration of insect exposwre is short or
the risk of major infections is small. One
should be advised to be aware of any
side effects which these repellents may
cause on the skin.

Jetlag

Jetlag is & common occwrrence for

miost travelers and sympioms can
include sleeping disturbances, fatigue,
irritability, loss of appetite and upsat
stomachs. The best way to avoid severe
jetlag is to prepare the body for the time
change. The easiest ways to combat

this are to be well rested before travel,
drink plenty of fluids, avoid consuming
aleohol and eat light meals. Upon arrival,
get exposed to natwral sunfight and re-
adjust your schedule immediatakhy.

Heatstroke

Heatstroke is a common GoCUrrence
averseas and is caused by the
averheating of the body as it
acclimatizes. To avoid this, relax during
the first few days of the trip and avoid
strenuous activities.

nce your body gets used to its
surroundings, more watar and non-
aleoholic drinks should be consumed.
This will help balance the loss of fluids
through sweating. Adding extra salt
during meals should not be encouraged.
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Berlin

Destination: Berlin, Germany
Vehicle: BMW polLi

Terrain: Rsphalt
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erlin, the capital city of Germany,
B is a European centrepiece of arts,

politics, culture and science. Its
vibrant social scene and turbulent past

hawe made it one of the world's major
tourist destinations. But we decided the
best way to conguer this wonderland

is by one of its own. Who Enows these
smooth tarmac roads better than the
pride of the land - a Beamer?

So we chose the top of line in prestige,
a sef of wheels that combines power,
luxury and comfort as smoothhy
together as whipped cream. Hmimim.._.
daliciouws.

And we decided to kick start our journey
on the famous Autobahn.

This is one of the workd's first highways
and to this day, remains the stuff of
legend. ts exceptional design and
maintenance and lack of speed Gmit in
certain areas maka this a very big deal
for driving enthusiasts.

As gne of Germanys national symbois,
the highway's construction began in

1913 and now stretches

to 12,044 kilometras.

It is the second largest

superhighway system,

trailing only the Us

Interstate system.

And while it looks like

mast highways running

through Europe, it

boasts some of the

world's best drivers,

seemingly well trained

and well mannered in

the art of doing 180 kilometres an hour.
It was in this spirit that we decided to
test out our lustrous BMW 7-Series.
The BMW T30Li, the fourth-genaeration
T Series and according to the
manufacturer, the most successful
luxury saloon so far

How, the first thing to nofe about the
T30Li is that it isn't the sportiast of
rides. Instead of conjuring ideas of a
carefree fifestyle, it does exactly the
opposite. Rather it gives someone the

impression that the owner of the
T30Li is actually supposed to be sitting
in the backseat, taking phone calls and
doing business while being chauffeured
around the city. H's that kind of car.
BMW's new straight-six petrol engine
with its magnesium-aluminium
crankcase and fully variable vahre drive
was first introduced in the BMW 630i
and is now in the 7 Series.

The 730Li is 10 kilograms lighter than
its predecessor and the new power
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unit develops 258
horsepower, ples madimum torgue of
300 Mm. When you're in & country where
petrol is a concern conswming 4.7 per
cent less fuel than the previous 730U is
anotable point. And all that with 12 per
cent increase in enging output.
om the Autobahn, you want to take
control of the wheels and take it to tha
maximum. Yes - no speed fimits - feel
free to lose control - cause you can't.
That"s it you cant. The 7-5eries is an
intelligent car and its highly-developad
technical abilities are beyond our
understanding. So we are not even
going to get into the intricate details
but we will shed some light to the
layman out there who is envious of us
speeding down Gearmany's highway with
a massage parkour in our seat.

The BMW 7 Series feabures an
aluminium suspension a5 standard,
offers supreme steering precision,
exceptional agility, and well-balanced
driving characteristics. The BMW 7
Series combines superior agility and
sporting performance with supreams
comfort. The chassis and suspension

af the 7 Series has been updated and
enhanced to an even higher standard.
The car's stability control is designed in
such a way that each parson's weight is
automatically calculated so when yourre
taking a sharp turn, the car balances
itzelf and the driver nor the passengers
are not swervad abowt like what would
be experienced in most other wehiclas.
The car comes in three modes of
transmission - nermal, sport and
Steptronic manual gear. In the normal
and sportive modes, the six-speed
automatic transmission is automatic.

Wilsddle Fast Travel [uly-Lomnt e
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on the Autobahn, we decided to try ouwt
the sporfive transmission 50 we can get
mare rev out of the car

Just as we had enowgh of acceleration

- what are we takking about, you can
never have enough of over speeding

- we decided to hit the heart of the cify.
So as we pulled up near Brandenburg
Gate, that famous arched monument
that appears on Germany Ewrg oains, it
was time to be chauffer-driver. af this
point, we wera in normal mode and the
back seat was adjusted to perfection.
There was a television scraen that pops
up and it’s hooked up to your DVD player
- but whio wants that right now when
wa've got Berlin to explore?

Berlin is a sprawling and challenging city
to navigate so be prepared to get lost,

=

whather it be driving, walking or public
transportation. A good way to get your
bearings is to pick out the Fensehturm
television tower which stands as the
city's largest structure and is visible
from maost spots in central Berlin

There are hundreds of sightseesing
passibilities in the city, so depending on
your time constraints, choose wisely. For
museumn lovers, there are 153 museums
to be enjoyed, most of them situated on
the Unesco World Heritage Site, Museum
Island. Located on the northern part

of Spree Island between the Spree and
Kupfergraben, its history as a museum
hub dates back to 1841

Some great museums to wisit include
Egyptian Museum of Berlin which
houses some of the mast important

pieces of art from the ancient Egyptian
civilization. Or, strofl through the world's
largest collection of mounted dinosaurs
in the world at the Humboldt Museum of
Matural History.

In addition to museums, Berlin is a

rich centre for the parforming arts and
includes over 50 theatres and opera
howses, including the Berlin State Dpera
which opaned in 1742. One of the great
experiences of any visit to Berlin is an
evening with the Berlin at Phitharmaonic
Orchestra, considerad one of the

finest in the world. After spending an
evening overcome with its music, it truly

convinces listeners of its

golden reputation.

one of the best places to find yourself is
in the Mikolaiviert] district, the historical
centre of the city. With churches dating
back to the 13th century, it remains

a major towrist destination and gives

a sense of where the city's roots are
found.

In addition to dozens of other world
class and one-of-a-kind venues that dot
Berlin. shopping in this city is simply
great. For anyone looking for trendy
boutigues, head directly to the area
surrounding Hachescher Markt. Mot only
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will shoppers

find the latest style from one of Berlin's
up and coming designers, they will be
inundated with tons of ocutlets, clubs,
bars and more galleries.

Berlin will onfy reveal itself after
numearous visits, so don't try to stuff it
all im one try.

To make the trip as pleasant as possible,
only a few key landmarks were visited,

a couple of bars were enjoyed and the
promise of a return to vibrant Berlin was
gquaranteed. m
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mﬂated buy Hurricane Katrina fast year is beginning to seé recovery;

fimerica's (reole culture may be back on its feet o time, witnesses Hazel Heuer

Almost a year after Hurricane Katrina
struck, damaging virtually everything
in its path, the city of New Orleans

is showing major signs of recovery.
This unigue and culturally-important
city now claims it is truly opan for
business. During the last Mardi Gras on
itz 150th anniversary which took place
in February, the city welcomed about a
sixth of its normal wisitor count. Though
the years before Katrina posted record
visitations for New Orleans climbing

to as many as 2 millign, Mardi Gras'
economic impact reached maore than
%156 billion in annual contributions.

In 2003, the city spent 4.7 million on
police, fire and sanitation but sarmed
%213 million in direct tax revenus - a
return on investment agual to 5 to 1.
Louisiana citizens cannot wait to see
numbers grow, howewver they fully
understand the fact of reality.

Despite the drop in touwrism income, the
spirit of the people and the resiliency
of the hospitality industry remain
undefeated With about 270,000 homes
destroyed by the storm swrge and levee
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breaches, Hew Orleans feals citizens will
be back to rebuild after the party's over.
Dificials say some have come home. As
at February 2006, Mayor Ray Magin's
office estimates the population to be

an the rise. Mora than 200,000 people
now reside in Orleans Parish, reporting a
total for the entire metropolitan area of
929,554 as of January 17.

Prior to Katrina, Mew Orleans had
484,000 residents and the metro
population was 1.3 million. Thowgh
numbers may never be the same

again and the demographics changed
dramaticalfy with the influx of cutside
labour force, increased population is
expected somehow when some focals try
and return. There are new communities
to absorb the displaced families.

5t Thomas Project, once a notorious

neighbourhood, has undergone a

massive facelift. It is being transformed
into a beautiful, cleaner, safer
neighbourhood called River Gardans.

& blossoming new community is
expected to be ‘financially and racially’
mixed when finished. Blocks of pastel-

colowred structueres built in 3 phaszes

- from rental flats, condominiums to
rental houses - now line the former
project. Dccupants will be charged
according to how much they can pay, not
with how high the rates can go.

Great strides in towrism-related
business and attractions have been
made inchuding with hostingfreviving the
Mew Orleans Jazz and Heritage Festival,
French Quarter Festival and numerous
other spacial events for this year

“Mew Orleans has been a standard-
bearer of hospitality and hosting

of world-class ewents,” said Sandra
Shiltene, president and CEQ of the New
Orleans Tourism Marketing Corporation.
“We are pleased to offer visitors this
yvear a full range of festivals and spacial
events while we re-establish the city as
a must-visit destination.™

Indeed, tourism renawal is what the
Louisiana state is now serspusly focused
o More than 800 restaurants have
abready reopened in Orleans Parish
alone, employing 15,000, according to
the Louisiana Restawrant Association.

The number of employees that could
immediately be placed if they were
available is 10,000. while the issue of
housing remains a huge problem for the
miajority working in food and beverage,
paople have found ways to cope.

They simply bunk up with other family
members or colleagues for now. Eight to
ten people, or one to two families, to a
reom is no shock to many. The Metairie
district is wheare most of the city's
existing workforce found temporary
housing. The West Bank survived the
hurricane with no damage, taking in
some of the displaced. Some staff at the
Russell’s Marina Grill, the first and only
one to open in the heavily devastated
Lake Pontchartrain Boulevard, drive

to Baton Rouge where they found

the closest and most affordable
accommodation.

Everybody's making an effort to restore
the system. Since housing, for that
miatter staff housing, remains a huge
isswe, almost every staff bunks up with
others or otharwise drive very long
distances to and fro another city.

Destimation in (il

There are 100 metro area hotels and
motels now open with 27,000 reoms
ininventory. Although there were 265
hotels with rooms of 28, 338 pre-storm,
some will reopen this year including
the Ritz-Carlton and the Fairmont Hotel
which had up to 3 metras of water,
according to the Gray Line’s Hurricane
Hatrina Tour guide.

Some B1,000 enterprises in 10 parishes
are open; 42168 are currently online
and another 20,268 have partially
resumed operations.

Public transport on certain routes within
the city was free until June. Some 28
bus lines are runming, providing 1,000
rides daily. With two others, tha 5t
Charles avenue streatcar lines ware
hardest hit by Katrina

5t Charles opens Christmas. On Canal
Street downtown however, cars are
lending towrists that classic tram
eEperience.

Heantime, the Louis Armstrong
International Airport reports increased
fleghits from 74 to 78 on Mardi Gras
weaks, to a further 91 flights in &pril.

Rebuild Mew Drleans, it will despite
many guestions about the city coming
back in full swing as residential, or
purely high-end residential or part
industrial. There is no doubt it will come
back to life depanding on the funding

the federal governmeant will allocate for
the levees.

Mo matter how one looks at it. Hew
Orfeans is important to America. For
many reasons such as - being one of the
oldest cities in the US, the birthplace

of jazz, one of the busiest ports of
America, the home of esteemed medical
research facilities, one of top three
culinary destinations in the world.
Without New Orleans. the US would
have to find alternative sources of the
country's most important consumer
products - petroleum, chemical, mineral
production, seafood and cash crops.
wWithout Hew Orleans, one of the world's
mpst important ports catering to 6,000
vessels, creating 380,000 jobs, 537
billion of cutput and $2.8 billion in tax
revanue will have disappearad forever
with Katrina. =
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Take a Shot

Zony introduces the [atest 7.2-megapixel Cyber-shot DSC-T30
model. The new model now has a high s2nsitive mode of

up fo 150 W0 to prevent object shake even in low-light
conditions. The camera takes sharp pictwres in any situation,
during fast-moving activities or low-fight surroundings. 1t

has a long battery life, user-friendly functions. It also boasts
minimized power consumpiion to offer users extensive photo
opportunities of up to 420 shots in one charge.

And it's Pink!
Mokia M72 in pearl pink or gloss black is
equipped with a 2-megapixel camera and
integrated digital music player with dedicated
capture key, music player key, an integrated

browser, FM radio and support for Visual Radio.

The phone also allows the user to tailor their
muitimedia device to match their interests,
whether music, imaging or entertainment
content - all in a stylish design.

Smooth Chocolate
Dubbed *LG Chocolate”, the
KE800 is the first model in the
region from LG's Black Label
series - and it is supposedly
the world's first mobile with
a touch-sensitive screen.
Measuring just 15mm
thick, the KGBOD uses
a hidden LCD screen to
appear as a solid, black
bleck when not in use.
Featuras include a
class-leading MP3S
AAC music player,
128ME built-in
memory and 1.3
mega-pikel camera
with videao.

Creative
Sound

Creative offars its
sleak new docking
device for MP3
Players. With

wide steres effect
and high guality
saund clarity, it
provides 32 hours
of playback. The
compact and sturdy
clamshell design is ideal for travelers and lets you fsten to
music anywhare at anytime. In addition, the line-jack lets
users plug into CD and notebook PC's.
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Small and Mighty

02 launches its PDA-phone that features a 2.0 maga pivel
camera with built-in flash, enabling you to capture pin-
sharp photos - indoors and outdoors, day and night.
The xda stom is one of the first PDA phones to feature
an FM radio tuner and the new 02 MediaPlus application
- the first muitimedia centre creatad for PDA-phones.
Besides offering equalizer settings with Windows Media
Player, 02 MediaPlus gives you complete control aver
your entertainment experience, and plays music, audio
books, home movies and music
videos from ons interface.

Active Listening

The Walkman-branded HPM-65 was designad to deliver the
best possible sound for both voice and music. With sporty
aar hooks to give a stable fit, the device is the perfect
hands-frae for an active lifestyle. The ear buds, made of soft
sificoen, rest in the ears and defiver music with a pleasant
balance between treble and bass. & 3.5 mm plug allows

the user to switch between earphones, giving freedom to
change headphones.
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Phat Pong

You'll ke hard pressed to find any other
place in the world where women will
shoot darts and smoke cigarettes out
of their mast private parts (get the
drift). Phat Pong is saedy, sleazy and
notorious, hence its popularity. The
areas are gearad toward single males
lepking for sex im all its farms. If the
s8x shows interest you, there's lots of
variety to choose. Still, if cheap Thai
prostitutes and the women and Lady-
boys of Thailand are really what yow're
lepking for, buyer beware - a million
times over. For the rest of the tourists
lzpking for the essential Bangkok
experience, the restavrants open until
dawn and rip-off prices will turn you on

or turn you away. Beware of pickpockets.

Grand Palace

The Grand Palace was built in 1782

and is almost identical to that of the
Royal Palace in the former capital of
Ayutthaya. It will take at least half a day
to see all the sites which are enclosed in
four walls that total 1,900 metres. There
are museums of artefacts and artillery
as well as a great place to people watch.
The biggest attraction of the Grand
Palace complex is the Temple of the
Emerald Buddha, which is ane of the
mast impertant sites in Thailand.
People convene to pay respect to the
Lord Buddha and His teachings and his
sacrad image is clad with one of three
seasonal costumes that can only be
changed by the King. Whan visiting,
beware of the dress code which requires
maodest clothing to enter the grounds.
However, clothing is provided at the
entrance if you left your modesty back
at the hatel.

Vimanmek Teak Manslon

Located in a leafy and fairly guiet area
of the city, the vimanmek Teak Mansion
is the world's largest golden teakwood
mansion with an elaborate style that
shows significant Western influence. it
was built in 1900 by King Rama V. There
are 31 exhibition rooms and the Thai
towr guides will take you through the
mansion and give you a complete history
of the place. And the tour is mandatory
so don't expect to mosey along at your
own pace. Once the tour is finished, the

lireat Ercape :

manicured lawns offer a relaxing spot
fo chill out and escape Bangkok's busy
pace.

Street Food

If youwe come to Thailand to taste their
famous cuising, you can't ignore the
thousands of street food wendors that
will fill yowr belly with any combination
of mouth watering foods. Walk along
and stop to taste whatever great food
interrupts your way. Watch vendors
mix togethear all the traditional Thai
elements, only to produce a filling and
cheap dish is part of the experience. Pad
Thai is the most famous dish and can
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ba found absolutely anywhere. &5 Thai
paople are known for their cleanliness,
you can happily munch away, fairfy

certain you won't be bed ridden for the
next three days with Bangkok Belly,
though it does exist.

Suan Lum Might Bazaar

Forget daing your shopping in any

other place except Suan Lum. It has
everything you could possibly want in
tarms of kitschy Thai souvenirs 50 stock
up here. Howewver, the place is a real gem
for the great variety of Thai artisans and

designers whao sall their goods here. You
will not only find your standard items
but & ton of small shops tailorad to your
tastes. The Might Bazaar is quite large
and wou will have no problems finding
avery gift you need to bring home. When
you're finished, sit back and enjoy the
incompetent service at one of the many
restaurants that dot the night bazaar
Slam Square

Thailand's reputation for cheap
shopping is on perfect display at this
sprawling section of the city. The
selaction of clothes, shoes and jewellery
is comparable to none and has the
added bonus of baing of good guality
and the latest styles. Be sure to wear
comfortable shoes and chothing since
you're sure to spend your time trying on
a ton of things. t's a seemingly endliess
road of boutiques that finally spills

into a massive shopping mall that will
aventually overwhelm you as you limp
along with bags and bags of purchases.
River Cruise

After wearing out your feet site seeing,
cruise the Chao Phraya River on an old
converted teakwood rice barge and take
in the sites of Bangkok by evening. With
a candlefit table and a great variety of
Thiai food to choose from, it's the perfect
way to end a trip to this bustling and
averwhelming city. The boat cruisa will
give you a different view of some of
Bangkok's most famous sites. Choose a
sunszet cruise which leaves at 6pm or an
Evening cruise at Spm. There are dozens
of cruise companies to choose from and
most of them have the cruise down to a
fine art.

Slam Miramit

om any trip to Bangkok, after you've
had your fill of standard towr sites, an
unexpacted and exceptionally cool
event awaits you. Siam Miramit: Journey
inta the Enchanted Kingdom of Siam,

i5 8 540 million stage production that
will blow your mind. On a specially

built panoramic stage in & 2,000-seat
auditorium, 150 parformers will take
you into a three part on musical journay
the showcases the culture and history
of ancient Siam. The production is so
unexpactedly amazing that the first 20
minutes will be spent amazed that it
Even axists.

The colours, the music and the guality
of the production is unbefievable,
considering that most towrists consider
the Teak mansion, Phat Pong and
Emerald Palace (amongst a few others)
the extent of Bangkok's sites.
Unfortunatealy, the 2,000 seat

auditorium was far from capacity

and the 550 price tag is out of range
far many locals. making this a risky
inwestment for the Thai governmant.
Monetheless. it has now become a
permanent fixture of Bangkok and
anyone planning a trip to Bangkok
should make an effort to see this show
For infa on Siam Maramit, contact
info@siamniramit.com.

Tea at the oriental Bangkok

A trip to Bangkok is not the same
without statying at the Oriental
Bangkok. At l2ast vou have to drop by
for an afternoon tea on the terrace and
ponder at the boats crusing over the
Chao Phraya River. But this Mandarin
oriental hotel in itself is an experience
- nat to mention it has been a magnet
for worldwide celebrities since its launch
130 years ago. Here, you'll get it all:
butler service, chauffer-driven EMW
limousines, free private taxi-boats, thail

cooking and culture programmes and
day care centre. You can also indulge at
Losd Jim's seafood restawrant or chifl
out by the lush garden pation. &nd best
of all - cross the river for topline body
treatments at the Oriental Spa.

For reservations, Contact orbkk-
reservations@mong.com.

Hhao San Road

The uftimate people-watching spot of
Bangkok. &5 clubs and pubs close for
the night, the crowds poor into the
street, making their own parties on the
sidewalkyou'll find plenty of hippies wha
haven't showerad in days, Lady-boys
wha'd give top models a run for their
money and everything else. While the
street-vandors are happy to rip you off,
clearly tired of bargaining with tourists,
you can find lots of kneck-off movies and
cd's for cheap. Along with tons of bars
and restaurants, you can happily spend
an evening meandering around.
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Pla?e“"in’Paradlse

The Mandarin Oriental Dhara Dhevi Resort and Spa & Iﬂdden paradise turk;}ﬂuaq inone of the

world's most popular destinations “Thatlind.

here isn't a single description or
T photograph that someone can
give abowut the Mandarin Oriental
Dhara Dhevi Resort and Spa in Chiang
Mai that can really describe what a great
resort it actually is. It's luxurious and
hedonistic, while being totally faithiul
to the natwre and culbure of Lanna and
Asian colenial history.
Tucked away amidst the lush greenary
in Thailand's northern capital, the resort
opened in 2004 and still retains the
aura of being one of Thailand's best kept
secrets. But naturally, such great places
don't go unnoticed for very long.
The Dhara Dhevi is made up of 123 villas
and suites. Instead of conventional
hotel reoms, the resort offers 20 styles
of accommodations ranging from teak
pavilions and rice barns to colonial style
suites. The most palatial of the villas
comes complete with private swimming
paols and Jacuzzis.
The concept for the dasign came from
Rachen intawong who envisionad the
building of a working musaum - a
place where Thai's Lanna culture and
Asian colenial design came together
Infawong's conception for Dhara Dhevi

Ao Middle Bt Trael baty-Aagret e

was chiselled by his immersion into
Lanna history and art, as well as his
regional travels to different villages and
hiz study of rural architectural styles.
In addition, Intawong drew inspiration
from authentic Thai palaces, surrounded
by rice paddy fields, lakes and Lanna-
inspired houses.

The most incredible part of the Dhara
Dhievi is how well it manages to blend
with nature. On every path and in any
corner, wildflowers, small creatures
and minnow fish thrive, while quests
are happily greeted by farmers and
gardeners walking along the way.
Although it's a resort, it feels more like
a village and you can't help but happily
fall into a kull of contentedness as you
masey your way through the resort.
You're mot really going anywhers and
you don't really care.

Many of the villas are built around a
large rice paddy being ploughed by fat
and happy water buffalos. While every
aspect of the villa is authentic to the
region, they all offer the latest gadgets
and technology if you feel the need to
push up your blood-pressure to pre-
vacation levels.

Massive bathrooms with a whirlpool

tub overlooking the rice paddy, plunge
poeol and large outdooar deck are
luxurious standards of several villas. The
bathroom alona is the size of a small
Mew York hotel room and may be enowugh
in itself to spend a few extra days at the
resort.

For a bit of quiet contemplation, the
second floar Thai pavilion is the perfect

spot from which to enjoy Chiang Mai's
sunrise and take in the perfumed air,
which iz a great luxury if you're arriving
from a smag-filled metropolis.

&5 3 bonus, the villas are decorated
with museum guality antiguities

from the private collection of Suchet
Suwanmonghal, @ prominent Thai
businessman and owner of the Dhara
Dhevi Tastefully decorated, the arfwork
adds to the cosy but spacious feeling of
EVErY MO,

The tranguillity of the sccommodations

conjures up a fealing of home, even
when you're thousands of miles from it.
Aand after a couple of days, the wooden
planks that snake their way across the
rice paddies and the ponds that dot

the resort give you the fesling that
you're fen-years old all over again. After
figuring out the resort's design, it comes
time to explore its nooks and crannies.
The Cthara Dhevi also features a variety
of top motch restawrants which give
guests a taste of Thailand's famous
cuising, in addition to the standard fare
for those craving a taste of the familiar.
But in this place, that's unlikely. Most

of the ingredients are organic and

arrive from nurseries in Chiang Mai
which benefit poor local communities
surrounding the narthern capital.

one of the biggest attractions of

the Dhara Dhevi is its world class
destination spa, touted as one of the
first im Thailand. Spanning an incredible
3100 sguare metres, it is a sanctuary
unta itzelf that greets visitors as they
arrive. Designed entirely of teak, every
inch of the structure is embellished with

kreat Ercape :

miouldings and sculptures depicting
sacred animals and symbaols of
Buddhizm.

Amazingly, the structure came about
through the work of 150 Chiang Mai
artisans who recreated it from its
original Burmese template in Mandalay,
Myanmar. The spa offers a complete
range of Eurspean, Asian and North
African relazation therapies as well as
ayurvedic treatment= and the trained
staff provide detailed consultations to
decide the right treatments for every
person’s needs.

To stay in touch with home (just in
case you want to), the resort provides
a small and tranguil Gbrary stocked
with hundreds of books on every
subject, the latest magazines and an
impressive collection of foreign and
western movies. And of course, Internet
is available at the library, in addition to
BCCESS N EVEry rsm.

The Dhara Dhevi is a luzury that's not

fo be missed. Whether it's for a two
nights or a couple of weeks, it offers

the ultimate opportunity to take a deep,
deep breath and savour the world's most
simple and genuine pleasures. And we
highly recommend that you get thers
befare the rest of the world discovers it.

Fior more info on the Dhara Devi, contact
Tel +66 53 888 8838
www mandarinoriental.osm

Middle East Trarvel hib-Aoqsz mes T



: (ut of This Worid

You're only mobile

Mobile phones are replacing the travel agent and every-
dmhirii scanners. Here are some examples of the latest
technology available to the average traveller.

Whereas once upon a time mobile
phones could only be used in the users
home country, mobile phones have
evolvad to the point where they are
becoming a travellers most essential
surviwal tool far organising and planning
trips.

Agcording to Steve Procter, head of
iTAGE mobile agency, a cutting edge
company seeking to maximize the
power of the mobile, by 2010 mobile
technology will be s0 advanced that

it will allow customers to browse
destinations and book directly throwgh
thigir handsets.

“‘iWhen you consider that 95 per cent
of adults in the UK have a mobile phone
and nearly all of us take them with us
when we travel, it's the companies that
use this technology to enhance their
customer service that will differentiate
themsealves from the competition,” said
Proctar

He went on to explain that travel
suppliers working in tandem with
traditional and online booking systems
would have a powerful tool to reach
awen more consumers. Additionally, the
mobiles could eventually be used to
daliver travel tickets and booking and
destination infermation.

“Travel suppliers can also use mobile
technology as a revenus generator

by charging to sand city guides,

for example, direct to a customer's
maobile,” said Procter.

In addition to the innovations

expectad of the mobile phane

industry in the coming years, several
companies have developed a variety of
products to suit the expanding needs
of the business traveller in todays
markeat.

Such products include the flash
memory USE from Sandisk which

uzes biometric sensors to protect the
contents of the memary and is touted
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as being “virfually indestructibla’.

Ax for Samsung, it has recently
introduced the Pocket Imager which
gllows the usar to give presentations
while traveliing. It plugs into mobiles
and laptops to project movies, pictures
or videos onto the eguivalent of a
&4-inch screen. Other gadgets include
the Fizz Traveller which provides time
and weather in almost every city in

the world. It can also be used to create
lists, measure international clothing and
shoe sizes as weall as other useful travel
featwras.

one of the niftiest travel devices to
launch has been the Digimemo which
digitally captures and stores all paper
writings which can then be edited

and onganized in Windows Software.

It also converts handwritten notes
and diagrams into digital format for
downloading and emailing.

Travel technaology has also become a
lot more sophisticated and personalized
such as the xVista, one of the world's
first portable iris scanners. The
¥Wista maps the iris of the wuser and
ragisters the information onta a central
computing device. The iris templates can
then be stored onto low-

power computing systems like mabile
phone cameras. Impressive enough, it
can alsa store 250 000 iris templates.
Other nifty and techy travel itams
include Memorex U3 smart-drive which
aflow all personal preferences to be
stored on any Windows XP or 2000 PC
as well as the Loc8tor wheraby the user
attachesz a stamp-size tag on anything
and in case of loss, the technology will
pinpoint any item withina an impressive
&0ft range.

JFrom mokkile phones that act as your
travel agent, to stamp-size locators, the
traveller's world will soon be revved up
to digital overload. It only depends on
how far youll take it
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View from Central Park

Manhattan, New York
This shot was taken en the path between Bethesda Fauntain en the lake and

Strawberry Flelds. Central Park is the most famous park in the world and Mew
York's Central Park has been giving its residence a much needed refugs of
greenery and peace for decades, Stretching 23 acres and taking up 6 per cent of
Manhattan, it houses the Central Park Zoo In addition to man-made lakes and fine
dining restaurants. With 25 million wisitors each year, Central Park Is the most
frequently wisited urban park In the United States.
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