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A few years ago Naomi Klein’s No Logo bestseller made a huge impact when 

it was first published. For all the little rebels within us, we appreciated its direct 

attack on the corporate world. Its analysis of marketing brands was like a defiant 

Sex Pistols concert. But perhaps the most important point emphasised was the 

significance of brands and their manipulative subliminal culture.

Let’s face it. We live in an environment surrounded by brands. Through 

advertising and million dollar campaigns, we are constantly faced with brands – 

whether we are driving our car down the highway past a huge Kit Kat chocolate 

bar billboard or staring at a Kellog’s cereal box during breakfast. All in all, we still 

prefer to choose.

When we check in a hotel, it is for different reasons: convenient location, 

appealing service, availability, costs or just because your secretary arranged 

everything for you and you could care less.

But in the end, you do care for your comfort and for your demands. So you 

check in your hotel expecting the best service – and when your host falls short 

of your demands that’s when all hell breaks loose. And so what about the brand? 

Should you care?

According to Starwood, who has spent the past year working on defining their 

eight hotel brands, they have realised that a hotel stay should be an experience. 

And a unique one too. So the next time you step into a hotel property you should 

identify it – or lets say feel it – without having to look at the brand logo outside. 

In short, a hotel chain should operate with passion like other brands do it. You 

step into a Virgin Megastore to purchase your latest U2 album, but once inside 

you see a group of people huddling around a pop artist promoting a gig – and 

then you grab a snack in their cafeteria. You board an airline – and while all you 

want to do is get to your destination as anxiously as possible – you are greeted 

warmly, given a pair of headphones that hooks up to a hundred TV channels 

and the experience turns out to be extra special. And so for you now, that brand 

means something.

It couldn’t be more simple than that now, could it? Since brands are a big part 

of our lives and we love some of the experiences they give us, we have no choice 

but to choose an experience we love.

Check out our Brand Awakening cover story (pg 40) this issue and let us hear 

your point of view – email us at metravel@eim.ae.

Have a nice read and a great summer.

Maan Hamzi

Managing Editor

EDITOR-IN-CHIEF 
Faysal Abou Zaki

MANAGING EDITOR
Maan Hamzi

EDITORIAL
MIDDLE EAST CONTRIBUTORS
Bahrain Roy Kietzman, Maeve Skinner 
Egypt Hazel Heyer
Jordan Pam Dougherty
Oman Aftab Kola
Qatar Gina Coleman
UAE Marwan Noueihed, 
Archie Sharma, Kathy Williams

INTERNATIONAL CONTRIBUTORS
Adrian Bridgewater, Frank Davis, Eirian Hasler, Sandra Jones, 
Kay Norman, Nathalie Pedesterres, Amita Sarwal, Anthony 
Swift, Karen Thomas

DESIGN
Art Director Ihab Salha

PRODUCTION
Production Manager Nabil Baz

EXHIBITIONS
Exhibitions Coordinator Maya Shehayeb

ADVERTISING
Advertising Manager Rima Salman

ADMINISTRATION
Manager-In-Charge (Legal) Rima Termus
Office Assistant Dinesh Mukkatt

Published by Middle East Travel for Publishing Co. (SAL)
Printed by Chamas for Printing & Publishing
Distributed by Compagnie Libanaise de Distribution

Head Office
Middle East Travel
PO Box 113/6194, 
Mroueh Bldg, Hamra,
Beirut, Lebanon
Tel +961 1 780 200
Fax +961 1 780 206
www.iktissad.com

Dubai Office
Middle East Travel
PO Box 55034
Dubai, UAE
Tel. +971 4 294 1441	
Fax. +971 4 294 1035
metravel@eim.ae 

©2006 by Middle East Travel. All rights reserved. No contents of this 
publication may be reproduced in any manner without written permission 
from the publisher. 
The views expressed in this magazine are not necessarily those of the 
publisher or editorial staff. 

personal touch
To experience a

REPRESENTATIVE OFFICES
Switzerland Leadermedia S.A. Tel +41 21 654 4000 Fax +41 21 654 4004
MIDDLE EAST
Kuwait Bobyan economic Consultants Tel +965 241 6647
 Fax +965 241 6648; Lebanon Al-Iktissad Wal-Aamal Tel +961 1 791877
Fax +961 1 863958; Saudi Arabia Al-Iktissad Wal-Aamal
 Tel +966 1 477 8624 Fax +966 1 478 4946; Turkey Al-Iktissad Wal-Aamal
Tel +90 212 281 3169 Fax +90 212 281 3166
INTERNATIONAL
 France Victoria Townsend Tel +33 1 40 88 35 74 Fax +33 1 47 22 18 56;
 Greece Publicitas Hellas +30 210 685 1790 Fax +30 210 685 3357; India
 Exposure Media Marketing Tel +91 11 51 75 10 39 Fax +91 11 51 75 10
 49; Japan Shinano International Tel +81 3 35 84 64 20 Fax +81 3 35 05 56
 28; Malaysia Publicitas International Sdn Bhd Tel +60 3 77 29 69 23 Fax
 +60 3 77 29 71 15; Russian Federation & CIS Laguk Co. Tel +7 095 911
 2762 Fax +7 095 912 1260; South Korea Biscomm Tel +82 2 732 3662
 Fax +82 2 739 7840; United Kingdom Powers International Ltd Tel +44
 20 75 92 83 25 Fax +44 20 75 92 83 26; USA Ad/Market International Tel
 +1 212 213 8408 Fax +1 212 779 9651 B. E. International Tel +1 203 798
7222 Fax +1 203 798 0294
















































































